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NEW ROSES-FOR 1920 


We shall offer for 1920 the three New 


Roses :— 


PILGRIM CRUSADER 


and 


MRS. JOHN COOK 


We want you to know them. May we 


send you full descriptions? Your re- 
quest will bring it. 


a’ 


A. N. PIERSON, Inc. 


CROMWELL, CONN. 


CATTLEYAS 


Our growers are cutting 
steady and in quantity on 
Cattleyas of a very ¢hoice 
quality. Write 
special prices. 


us for 


Lilac, Sweet Peas, Valley, 
Roses and all other season- 
able flowers are also in 
good supply with us, 


Everything in 
Cut Flowers, Plants, 


Greens, 


Ribbons and Supplies. 


BUSINESS HOURS: 7 A. M. to 5 P. M. 


S. S. PENNOCK COMPANY 


The Wholesale ¥, Philadelphia 


NEW YOR PHILADELPHIA BALTIMORE 
117 W. 28th St. 1608-1620 Ludlew St. Franklin & St. Paul Sts. 


WASHINGTON, 1216 H 8t., N. W. 

















FERNS 


THE VICTORY FERN (Nephrolepis victoria) 


We take pleasure in offering this new and valuable variety of 
Nephrolepis. It is a beautifully crested form of “Teddy, Jr.” 
with fronds frequently subdivided on the ends, making a most 
unique, distinct, and desirable variety. 


This fern was 
AWARDED A BRONZE MEDAL 


at the S. A. F. Convention at Detroit in + _:st, 1919. The 
judges of the award reported as follows: “Special stress is 
laid on the new fern Victory, with a rapid growth and a 
branching at end of fronds, making it a shapely plant. It 
should be a commercial success, and we RECOMMEND IT 


MOST HIGHLY.” 


Strong plants, 24-inch pots $3.00 per dozen, $20.00 per 100 

Strong plants, 3%-inch pots 71.50 per dozen, 50.00 per 100 

Extra fine specimens: 8-inch, $3.00; 10-inch, $5.00; 12-inch, $7.50. 

NEPHROLEPIS: F 

Elegantissima, elegantissima compacta, 84-inch 

Elegantissima and elegantissima compacta, 6-inch 

Musecosa, 5-inch 

Elegantissima and elegantissima compacta, 8-inch 

Elegantissima and elegantissima compacta, 10-inch 

Harrisii, 8-inch 

Dwarf, Boston, 8-inch 
If plants are shipped in pots, 10% additional. 


F. R. PIERSON, £Tarrytown. N. Y. 











FERNS 


for immediate shipment a splendid lot of 


We have on © 
. extra good value for the money. Shipped 


Pot Grown F 


without pots 
Size Doz. 100 1000 
Bostons . *$3.00 $20.00 $190.00 
e a . 450 35.00 325.00 
50.00 Seale 
8.00 75.00 
20.00 190.00 
35.00 325.00 
Teddy, Jr 35.00 
Cordetta Compacta 


Crytonum (Holly Ferns) 
Table Ferns, assorted 
“ 


“ “ 


Alternantheras; Alyssum, double Giant and Dwarf; Begonias, 
Gracilis and Vernon; Hardy English Ivy; Lantanas, assorted; 
Heliotrope; Lobelia, Crystal Palace Gem; Moonvines, 2-in. 
$2.75 per 100, 3-in. $3.75 per 100. 


Send for Catalogue Cash With Orders 


R. Vincent, Jr., & Sons Co. 


WHITE MARSH, MARYLAND 
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Henry H. Barrows 


FERN 
SPECIALIST 


Write fdr Prices. 
H. H. BARROWS, Whitman, Mass. 








CHARLES H. TOTTY 


CHRYSANTHEMUMS 
MADISON, N. J-| 














Nephrolepis Norwood 


Best Crested Fern 


4 inch pots, extra heavy, $35.00 per hun- 
dred; 6 inch, $75.00 per hundred. 


ROBERT CRAIG COMPANY, P8™4pstrals. 








Snow Queen Canna 
Awarded Certificate of Merit at 8S. A. 
F. & O. H. New York Convention. And 
100 other notable kinds. Always ask for 
TIKA BRAND CANNAS. 


The Chores co.| Hi] penn.usA. 


Rebart Pyle, Pres. Aatoime Wintser, Vico-Pres. 
We are swhacribers te the Nurserymen's Fund 
for Market Development 


ORCHIDS 


We grow and sell nothing but ORCHIDS. 
If you are in the market for this clase ef 
plants we respectfully solicit your inquiries 
and orders. Special lists on application. 


LAGER & HURRELL, Summit, N. J. 


HILL’S EVERGREENS 


BEST FOR OVER RALF A CENTURY 
Small, medium and large sizes supplied 
Price list now ready 


The D. Hill Nursery Co. 


Evergreen ty ee Largest Growers 
BOX 415, DUNDEE, ILL. 


THOMAS J. GREY COMPANY 


SEEDS, BULBS AND IMPLEMENTS 
WHOLESALE AND RETAIL 
Reselected Strains in Seeds 
Improved Styles in Implements 
Catalogue upon Application 
16 So. Market Street 


























BOSTON, MASS. 
Burpee’s Seeds 
PHILADELPHIA 





BLUE LIST OF WHOLESALE PRICES 
MAILED ONLY TO THOSE WHO PLANT 
FOR PROFIT 


cluding 
Above that number they are sent by 








NATIONAL PUBLICITY CAMPAIGN. 


The first special flower day to be 
featured in the 1920 campaign is St. 
Valentine’s Day, a day for which all 
possible publicity should be forthcom- 
ing. In addition to a page, in colors, 
in seven wagazines, our Promotion Bu- 
reau has arranged to supply to florists 
a paster stamp in three colors and of 
most appropriate design, for use on en- 
velopes, packages, bills, letters and 
other material issuing from florists’ 
establishments. These pasters are 
available for immediate shipment and 
a liberal use of them will help to im- 
press the public with the suggestion 
that they “Say it with Flowers” on St. 
Valentine’s Day. Clubs and other or- 
ganizations can arrange to buy these 
paster stamps in quantity, for distri- 
bution to their members, and if prop- 
erly used they furnish a very inex- 
pensive way to advertise this day 
thoroughly in a community of any size. 
They will be supplied on orders to the 
Secretary, John Young, 1170 Broad- 
way, New York, at the following 
rates: 500, $2.00; 1,000, $3.00; 2,000, 
$5.50; 5,000, $13.00; 10,000, $25.00; 25,- 
000, $60.00; 50,000, $115,000; and 100,- 
000, $225.00. All orders up to and in- 
5,000 are mailed postpaid. 


express, charges collect. 


The Billboards. 


With the holiday trade out of the 
way, perhaps many of our friends will 
now give attention to the matter of 
billboards. When we think of the 
great number of florists’ establish. 
ments presenting available sites for 
the display of our handsome bill- 
boards, we feel sure that the quantity 
we have arranged for will soon be dis- 
tributed and doing the work expected 
of them, conveying our message “Say 
it with Flowers.” Shipments on early 
orders have already been made. and 
orders coming in now will be prompt- 
ly filled. Send to the Secretary for a 
descriptive circular if not already in 
possession of one. 


Glass Signs. 


Nearly one hundred glass signs 
were shipped from the factory this 
week. Every florist should display one 
of these signs, costing only $2.00 de- 
livered, and connecting, in a way, with 
our publicity advertising. Decal- 





Single and Double Hyacinths 


Per 1000 
Top Bulbs Named............+++++ $80.00 
First Size Bedding to Color....... 45.00 
Darwin Tulips, Named Sorts...... 25.50 


Single Early Tulips, Named Sorts, 22.50 
Single Late Tulips, Named Sorts.. 17.50 


Subject to Sale 


J, M. THORBURN & CO. 


53 Barclay Street 
Through to 54 Park Place 
NEW YORK CITY 








WAIT FOR 


KELWAY’S 


WHOLESALE SEED 
CATALOGUE 
for 1920 


Before placing your order. The 
most favorable prices of the year. 


If not received wire or write. 


KELWAY & SON 


Wholesale Seed Growers 
LANGPORT ENGLAND 








GIGANTEUM & HARDY LILLIES 
GLADIOLUS  CANNAS 
AND OTHER SPRING BULBS 


Write for prices 


AMERICAN BULB CO. 


172 N. Wabash Ave., Chicago, Ill. 











E. W. FENGAR 
CHRYSANTHEMUMS 


147-187 Linden Ave. 
IRVINGTON, K. Jd. 











CHRYSANTHEMUN 
NOVELTIES for 
1920 


Preliminary list now ready. 


Free by mail. . 


ELMER D. SMITH & CO. 


Adrian, Mich. 
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comania transfer signs in the same 
design are also available, four for a 
dollar. 

Further Support Urgently Needed. 

This is the time when good resolu- 
tions are made. If you have not yet 
subscribed to the Publicity Fund, it 
would be a graceful act on your part 


, to begin the year with a subscription— 


graceful to yourself, as well as to the 
Publicity Committee, who have taken 
so much upon their shoulders in for- 
warding the work which has meant 


so much for the whole trade. Every 
florist who withholds his support to 
the campaign holds back also the 
work. The committee, necessarily, 
must plan arrangements for publicity 
a considerable time in advance, and 
they cannot enter into contracts 
blindly; they must know that they will 
have the money to meet their obliga- 
tions when due. 

The florists no longer have “hard 
times” to contend with, our campaign 
has helped wonderfully to increase 
business, and all of us are reaping the 
benefit. 

Right now is the time to show ap- 
preciative interest in the campaign 
work—with a cheque covering a sub- 
scription. Subscription blanks and 
other matter mailed upon application. 


JoHn Youne, Secy. 
1170 Broadway, 
New York, N. Y. 





ST. VALENTINE’S DAY PASTER 
STAMP. 


’ The Promotion Bureau of the Na- 
tional Publicity Campaign has pre- 
pared the gummed paster stamp, 
14%x2in., reproduced in the accom- 
panying engraving. The heart is in 
red, on a black background, with an 
outer background in green. Cupid, of 
course, is in flesh color. The stamps 
are offered at low prices, on orders 
send to Secretary Young, 1170 Broad- 
way, New York. 

















BULBS, £«. 


JAP. LILIES —Giganteum, Auratum, Rubrum, Melpomene, Roseum, 
Album, Magnificum. 


VALLEY PIPS—Forcing grade, Dutch or German. 
T. R. BEGONIAS—Single, separate colors or mixed, 2 sizes. 


Write for prices specifically stating requirements 


McHUTGHISON & GO, THE mPoRT 


HOUSE 
95 CHAMBERS STREET, NEW YORK 














1,000 Black Walnut, 1 yr. 10,000 aa Hemlock, 
10,000 Honeylocust, 1 yr. 
anew se Apples 10,000 American Hemlock, 


ard Pea 
eee ieee 5,000 ye 18-24 in. 
Berry Plants 5,000 Japan Yew, 24-30 in. 


Quote quantities, kinds, 5,000 Hydrangea, P.G., 2-3 


sizes and prices. 
5,000 Hydrangea P.G., 3-4 


The Elm City Nursery Co., WOODMONT NURSERIES, Inc., MENCONN. 


INTRODUCERS OF BOX-BARBERRY IBOLIUM PRIVET 











We are Headquarters for the BEST OF EVERYTHING 
IN 


VEGETABLE SEEDS 


With our Stock Seed Farm at Grass Lake, Mich., and our growing stations in 
every part of the United States where seeds are grown successfully, all in charge 
of capable and experienced men, we are equipped for and are producing 


PEAS, BEANS, CORN AND VEGETABLE SEEDS 


of all kinds in quantity and of highest quality. 
Glad to quote for present delivery or on growing contract for future delivery. 


JEROME B. RICE SEED CO., Cambridge, N. Y. 


























“Seeds with a Lees’ All Veshetins 


Thoroughly tested at our trial grounds, Raynes 
Park, London, England. Send for Catalogue 


CARTERS TESTED SEEDS, Ine. canner ice" Bete, tas 








IF in need of RELIABLE NURSERY STOCK 
that is well grown, well dug and well packed 


Send to the BAY STATE NURSERIES 
Wholesale and Retail NORTH ABINGTON, MASS. 




















CAN NA S 


A large stock of several varieties. PRICES RIGHT. Let us book your order 
now for shipment at any time. 


PARKER BROS. NURSERY co. 
FAYETTEVILLE - ARKANSAS 
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CARNATION CUTTINGS 


Booking orders for December 15, and later. We are well prepared to supply in quantity 


h high reputation for the quality of cuttings produced for years 
Se te eels Ta : 1 Morning Glow and Pink De- 

















We are in a position to quote right prices. 


L. J. REUTER CO. 


past. Have made special arrangements to supply Laddie, 
light from clean stock plants grown only for propagation purposes. 
New and Scarce Carnations 
100 1000 100 1000 
ETHEL FISHER (Peter Fisher), scar- MORNING GLOW ..............--- 7.00 65.00 
BO nn anncivcachsccdabbdentiesrte $14.00 $115.00 WHITE BENORA ................- 7.00 65.00 
BERNICE (Howard), crimson....... 14.00 115.00 RE NEED ods oc chcvevcccsces 7.00 65.00 
SITES DARI oi .cscias 50 eddteres wileae 12.00 100.00 RE ROO ECR ere eee 7.00 60.00 
BNE ed. o S6ve sts Os Se Padebsens ns 10.00 90.00 a ns wa ced 7.00 60.00 
ENCHANTRESS SUPREME ....... 7.00 60.00 
Aviator, Belle Washburn, Doris, Benora, Rosette, Enchantress, White Enchantress, Beacon, Ward, 
Good Cheer, White Perfection, White Wonder, Miss Theo—$6.00 per 100; $50.00 per 1000. Matchless, 


Nancy and Alice—$5.00 per 100; $40.00 per 100. 


OUR HARDY LILIES ARE HERE 


Album Auratum and Magnificum 
Standard Packing 8-9-200 per case, 9-1 1-125 per case 


Let us quote you for delivery whenever 


you want them. 


Plant 
Brokers 


15 Cedar St., WATERTOWN STA. 


BOSTON, MASS. 








GENERAL NEWS NOTES. 


The 
formed a 
Herbert Goetz, of Saginaw, as presi- 
dent; Henry Smith, of Grand Rapids, 
vice-president; L. Plum, of Detroit, as 
and W. C. Wells, of Ann 
Arbor, treasurer. 

The New York Florists Club have a 
ladies’ night January 12, at the Club’s 
quarters in the Englineering Society’s 
Building. 

The Burnham Boiler Corporation of 
Irvington, N. Y., has been established, 
with a capital of one million dollars. 
The incorporators are H. L. Vander- 
bilt, C. H. Seivert, and O. F. P. Karb. 

Samuel Redstone has recently be- 
come associated with the Julius 
Roehrs Co., at Rutherford, N. J. 

Fred Fromhold, of Kansas City, Mo., 
has filed a petition in voluntary bank- 
ruptcy, with liabilities of $7,731 and 
assets of $1,240. He was recently in 
business in the Argyle Building. 

George Spear of Emporia, Kans., 
has sold the Congress street green- 
house to Mr. and Mrs. Frank M. Kee- 
ler 

At the last meeting of the Reading, 
Pa., Florists’ Association the following 
officers were elected: President, H. 
C. Huesman; vice-president, Jacob C. 


florists of Michigan have 


state organization with 


secretary; 


Bauder; secretary and treasurer, Wil- 
bert N. Abel. 

The Oakville, Ont., Gardeners’ and 
Florists’ Association has elected Fred 
Carr, president, and D. O. Cameron, 
secretary. 

Percy Steele, formerly with Oster- 
man & Steele, has taken over the 
flower shop at 418 Main street, Spring- 
field, Mass., formerly conducted by 
Harriet Higgins. 

Fire which started around the chim- 
ney in the building housing the boiler 
used to heat the three large green- 
houses of the Northway Floral Co. at 
Keene, N. H., practically destroyed 
the building and caused a damage es- 
timated at about $2,000. The fire 
started at about 7 o’clock in the morn- 
ing and it required about two hours’ 
work by the firemen to keep the fire 
confined to the building it started in. 
The breaking of many panes of glass 
in the greenhouses caused much loss 
by freezing. 





DECISION IN WELCH CASE. 

Ellen M. Welch and her son, Andrew 
W. Welch of Hartford, Conn., are re- 
strained in a decision filed by Judge 
Keeler in the Superior Court from 
using the name of Welch alone in ad- 
vertising their floral business in the 
Allyn House building on Trumbull 
street. The temporary injunction is 


issued on the application of George 
F. Lane, former partner of Andrew 
Welch in and now owner of the busi- 
ness of the firm of Welch the Florist. 
In his decision Judge Keeler points 
out that when Lane bought out the 
business he was forced to pay a large 
price for it, and that in using the 
name Welch alone the Welches are 
coming as close to infringing upon the 
trade name and trademark of Lane’s 
business as they can without adopt- 
ing the name in its entirety. He rules 
that if the name Welch is used it 
shouid be used with first names or ini- 
tials as prominent and in as large type 
as the name Welch.—Hartford Post. 





COMING MEETINGS AND EXHI- 
BITIONS. 

Boston, Mass.—Mass. Union Farm 
Meeting, including flioricultural dis- 
plays, etc., at Horticultural Hall, Jan. 
19 to 23, under auspices of the State 
Board of Agriculture. 

Chicago, Ill—American Carnation 
Society, 29th annual meeting and ex- 
hibition, Jan. 21 and 22, 1920. Sec’y 
A. F. J. Baur, Rockwood avenue and 
38th street, Indianapolis, Ind. 

New York City—lInternational Flow- 
er Show, March 15 to 21, 1920. Sec’y 
John Young, 1170 Broadway, New 
York City. 
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THE TALK OF THE TRADE 


The grower who intends to have pot 
roses for Easter is busy now in pre- 
paring his stock, and that grower who 
has any quantity to work on is fortu- 
nate as indications are strong for a 
short supply of ramblers, hybrids and 
In a general way, the 
hybrid perpetuals and hybrid teas are 
not such satisfactory pot plants as the 
rambler type, but there is a place for 
them. The cost for growing them is 
not so great and with a wise selection 


polyanthas. 


of varieties the grower may. reason- 
ably look for good returns. Such va- 
rieties as Frau Karl Druschki, Ulrich 
Magna Charta, Mrs. John 
Laing, Paul Neyron and Gen. Jack are 
generally satisfactory for forcing pur- 
poses. Among the hybrid teas, the 
Killarneys, Gruss an Teplitz, Jonk- 
heer J. L. Mock, Mrs. Aaron Ward, 
My Maryland and Radiance may be 
mentioned as a few of the more de- 
penable sorts. Among the ramblers, 
Crimson Rambler, Dorothy Perkins 
and Tausendschoen are the three most 
satisfactory. There are others that 
may be done well, but these are the 
favorites. The dwarf polyantha roses 
to my mind are the most satisfactory 
of all pot roses for forcing purposes. 
Jessie, Orleans, Madam Norbert Le- 
vavaseur (sometimes called the Baby 
rambler), Erna Teschendorff and Phyl- 
lis are considered good varieties. Of 
course, the most important point with 
all these roses is that the wood be 
thoroughly ripened before they are 
started in the forcing house. To get 
a good set of blooms they must not be 
given any unreasonable forcing at any 
time. The cooler they can be grown 
the better results may be expected, 
particularly in the way of blooms and 
keeping qualities. A professional pot 
plant grower turns out some wonder- 
ful specimens from the tall growing 
ramblers, pyramidal, standard, as well 
as bush form, and much that will bear 
upon the effectiveness of the plant is 
accomplished in beginning by training 
the flowering wood properly and trim- 


Brunner, 


ming out the blind wood. As the plants 
start into vigorous growth, it will be- 
come necessary to trim out the heavy 
growing suckers that come up from 
the bottom. 





For some time back the rose grower 
was handicapped with a small list of 
varieties that were satisfactory for 
forcing, and at the same time profit- 
able sorts. He has now come into a 
list which gives him more latitude 
and it is to the advantage of all that 
we find it possible to choose from such 
good forcing varieties as the Killar- 
neys, which by the way are gradually 
fading from sight. Ophelia is prob- 
ably as popular as any rose on the 
market, as well as Columbia, Premier, 
Mrs. Aaron Ward, Sunburst and the 
new varieties to be introduced this 
year yet to be tried, but at the same 
time giving great promise. These ure 
Frank H. Dunlop, Pilgrim, Crusader, 
Madam Butterfly and others. It is too 
bad that we can’t have a really good, 
all around satisfactory white rose. No 
one can find fault with Double White 




















DOROTHY PERKINS 
Trimmed to a Pyramid 


-Killarney when it is right, but there 


are too many battles to be fought in 
growing it. In one climate mildew 
must be combatted at all times, then 
again during the dark days it is not 
always possible to get flowers free 
from a greenish tinge or free from the 
bull head tendency. Single White is 
fine in the winter, but in the summer 
is too thin and off color and for that 
reason I am waiting patiently for a 
real good all around white. i 
Sometimes when I visit my friends 
who are growing roses in small quan- 
tity: and trying to handle all crops 
necessary for the retail trade, I can't 
help thinking that a great part of the 
reason for the roses not doing better 
is lack of water. It is pretty hard to 
convince a rose grower if he is in- 
clined toward dry treatment that a 
rose can hardly be over-watered. We 
all know that we have seen very 
creditable results from this semi-dry 
treatment, but taking the matter from 
all sides I believe that the best aver- 
age is in favor of water and lots of 
water for roses. That doesn’t mean 
of course, a soaking for a week or two 
and then changing off to dry treat- 
ment, following again with wet treat- 
ment; that would never do, but with 
good drainage, proper temperature 


-conditions, plenty of water will seldom 


put a rose grower in wrong. 


That reminds me. of a grower who 
had a section man decidedly gun 
shy when it came to watering a sec- 
tion of roses. This grower tried to g >t 
him away from this tendency and 
finally offered him a very attractive 
Christmas present if he would demon- 
strate that by lots of water this sec- 
tion of roses would go backwards. The 
section man evidently tried to get the 
Christmas present as he watered 
steadily and in fact appeared to be 
trying to over-water that section so 
that the roses would be injured. He 
had that privi:ezse and he meant to 
take advantage of it. The result was 
an improvement and I am inclined to 
think that a lot of us could experi- 
ment in the same way with satis- 
factory results. When I think of some 
of the most successful rose growers 
in the country and think over soil con- 
ditions in their places, it seems al- 
most invariably those places are 
strong for heavy watering. 
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Discussion, like confession, when free and 

Ambition full, is good for the soul. It seems that 

and the recent editorial in HorticuLture un- 
reward der the title, “Is Ambition Dead?” was 
read with considerable interest but has not 
been entirely approved of in some quarters. Speaking 
for itself alone, HorticuLTure is always willing to give 
both sides of any question affecting the trade.. We think 
that was shown in our handling of the billboard subject. 
We are very willing, therefore, to publish the letter 
which appears below. In itself it makes a well written 
article presenting the employees’ point of view. We are 
printing it without further comment but we hope that 
members of the trade will not let it pass without some 
further remarks concerning the points brought out. 
These matters are continually being discussed in private. 
Why not establish an open forum and get at the facts? 
Here is the letter: 
Seattle, Wash., Dec. 24, 1919. 

Editor HorticuLtTure. 

Dear Sir:—In the issue of Dec. 6th I read an edi- 
torial under the title: “Is Ambition Dead?” That the 
article was written from the employers’ point of view 
is undisputable, and that an answer from the other side 
of the fence be permitted, will prove a tribute of fair 
play from your valuable journal. 

That the writer of these lines is “one of those young 
men in the trade,” that he in all sincerity wishes to state 
a few thoughts and facts from his own experience and 
observations concerning the above question, may in some 
measure atone for the presumption, that he thus makes 
himself, the volunteer spokesman for thousands of his 
fellow-workers. 

Is ambition among the employees of the florist trade 
dead? If so what caused its death? 

The life-incentive of ambition is reward. Someone 
may say: “It is not so, the highest incentive of am- 
bition is service.” Is service then the final goal of am- 
bition? No, it is the only right and honorable road, 
leading to the goal, which is reward. No service is ever 
rendered without the expectation of reward. This re- 
ward may be visioned either in-the form of money, a 
better position, honor or self-satisfaction—the knowl- 
edge to have done one’s duty, and on the general prin- 
ciple of, that, one good turn deserves another. 

Reward—that is the magic word which alone has 
power to resurrect a dead ambition, to inspire a dull 


or slumbering ambition to greater efforts and higher 
endeavors. That, my fellow craftsmen, is “the lost 
word” in our craft as far as the employees are concerned 
—REWARD. 

How does our trade compare in regard to working- 
hours and wages with other trades? We feel that we 
should have a right to take a great pride in our trade, 
but under conditions as they have been and are, can we? 

A fellow-grower told the writer: “1 was ashamed to 
face an Italian laborer, coming home from his day’s 
work one afternoon, who asked me how many hours | 
worked a day, and I was afraid he would ask what 
wages I got.” 

How in the name of common sense can anybody in 
the face of such conditions expect to take a pride in 
their trade? 

In your article you suggest the following remedies: 
T’o induce employees to subscribe for, and read the trade 
papers ; to have a working-library in each establishment ; 
to bring up subjects related to the trade for discussion ; 
to have the workers become members of the various 
trade association and clubs. 

In regard to the first suggestion, we will come in 
contact with a rather unpleasant subject ; but to be prac- 
tical, one must treat each condition as it is not, as it 
ought to be. There is an ever-growing sentiment among 
the employees of our trade, that they have never received 
a square deal from the trade press. It has always 
played its tunes in harmony with the employers’ side of 
every issue, and barked and growled at the “under- 
dog.” When this deplorable condition, this one-sided- 
ness has been fairly adjusted, when the trade press will 
occasionally open its columns to the interest of the 
employees, as it now does to the employer, then, but not 
before, will the road be open for a host of new sub- 
scribers, and: loyal supporters. 

A reference library is a good suggestion. It should 
have a place in every greenhouse establishment. 

Discussions of subjects related to the work of the 
trade, between the employees are very popular during 
the lunch hour in the potting shed, but as soon as the 
foreman or employer appears on the scene the subject is 
immediately dropped, unless he be a man of a friendly 
disposition and fair enough not to take advantage of his 
position in a discussion with his men as a foreman or 
employer. Otherwise he is the boss, and whatever he 
says goes, with no chance for any discussion. 

To induce the employees to join the employers’ club 
might be possible if the present members could over- 
come their patronizing airs when “Jones’ man” or 
“Brown’s man” appears at their gatherings and social 
affairs. The idea will no doubt prove impractical from 
the employers’ standpoint. What would be likely to 
happen to the florist’s club, if employees in great num- 
bers should be admitted to membership? The majority 
rules, and the employees would constitute the majority. 
Before very long the florists club would be a florist 
trade-union. It would probably prove wiser if the em- 
ployers would cease their often practiced policy to throw 
oil on the fire of discontent by persecuting every ef- 
fort of the employees to organize themselves, one way or 
other. 

If the employers sincerely wish to find effective rem- 
edies, why not act upon the advice, recently given in 
regard to this case, by some of the most prominent men 
of our trade? 

Respectfully yours 
For a just reward for ambitious service, 
Sec’y Florists AND GARDENERS’ UNION, 
Seattle, Wash. 
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New Chrysanthemums 
December Beauty and Other Novelties from Elmer D. Smith & Son. 


Elmer D. Smith & Son of Adrian, 
Mich., submitted blooms of their new 
chrysanthemum December Beauty to 
the official examining committee of 
the American Chrysanthemum Society, 
A. B. Cartledge, John Westcott and 
Samuel S. Pennock, at Philadelphia on 
the 12th inst. December Beauty is a 
very beautiful white, with faint bluish 
shading, globular, incurved, seven 
inches across and five inches deep, 
long stems three and a half feet. The 
committee thought very highly of it, 
and gave it an official rating of 90 per 
cent commercial, and 88 per cent exhi- 
bition. Mr. Smith reported that the 
flowers commenced ta bloom Decem- 
ber 10th, which brings it in the Christ- 
mas class commercially. 

’ The following is a description of 
December Beauty as given by the 
originators: 

A massive incurved Japanese much 
the same in form as a well grown 
Jeanne Nonin. Growth vigorous, yet 
short jointed, attaining 344 feet from 
June 20th planting. Fully developed 
December 10th to 15th and supply con- 
tinues until Christmas and after from 
the later buds. White with light pink 


shading, which is more pronounced at 


the center of the blooms. They may 
be planted the second or third week 
of June and grown natural, selecting 
the late bud which appears in Septem- 
ber or planted in June and stopped 
August 10th to 25th, allowing one or 





Sunbeam, Late Commercial 


more breaks to continue. This will 
produce buds September 30th to Octo- 
ber 10th and flowers December 10th to 
30th. This variety is so double on the 
late bud that any attempt to secure 
them prior to late September will re- 
sult in mal-formed flowers. Having 
ample stock of this variety, aré offer- 
ing it at an exceptionally low price 
for one of such sterling merit. 

The Smiths also have several other 
novelties of great promise. They in- 
clude the following: 

SMITH’S SUBLIME—a pink, matur- 
ing early in October. Of a soft, pleas- 
ing shade with exceptionally good 
stem and foliage, has been long and 
diligently sought. In this variety we 
believe we have produced the best 
early pink known. The objectionable 
magenta seen in the early pinks has 
been eliminated. Height, medium; 3% 
to 4 feet from May planting. Bud 
should be selected about August 10th 
to secure double flowers, which fully 
mature*from October 10th to 15th. 

SUNRAY—A seedling from Golden 
Glow, maturing October 18th. Several 
shades darker than the parent, ap- 
proaching exhibition size. Requires 
the same treatment as Golden Glow, 
namely: avoid young plants becoming 
pot bound and thus prevent hardening 
and premature buds. Best bud about 
July 30th. Height, 3% feet. 

ROSE PERFECTION — A seedling 
from Chieftain and an improvement, 


being brighter and more constant in 
color. Does not assume the objection- 
able bluish hue when allowed to re- 
main uncut after full development. 
Like Chieftain, is an easy propagator, 
similar in growth and foliage, matur- 
ing the first week of November. 


SUNBEAM—A seedling from Odes- 
sa. Of a brighter shade of yellow, ma- 
turing for Thanksgiving and later, and 
fully double on the late September 
buds. Avoid the buds in August or 
the flowers will be mal-formed. We 
consider September 20th to 30th the 
best time for their selection. A fine 
grower with ample stem and perfect 
foliage. Height, 4144 feet from June 
20th planting. 

BABY DOLL—The size of Baby, ma- 
turing October 25th, of the freest 
flowering habit. Light yellow with 
slight bronzy tinge, which disappears 
when fully developed. The most dwarf 
of this, collection. When potted in 
June and stopped occasionally will 
give plants 8 to 10 inches high. 

BRIGHT EYES—As the name im- 
plies, each flower has a bright eye. As 
the outside petals unfold they are 
bluish-white and the unfolded petals 
showing the reverse side present an 
orange apricot. This variety is not as 
free as Baby Doll, but if stopped sev- 
eral times will make excellent pot 
plants. In perfection about October 
25th. 

WHITE MIDGET — Of the purest 
white, somewhat larger than Baby, 
maturing the first week of November 
and of dwarf habit. 
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OFFICERS OF THE S. A. F. 
Appointments Made by Pres. Miller. 


President A. L. Miller of the S, A. F. 
has made the following appointments for 
the year 1920: 

Tariff and Legislature Committee 
William F. Gude, Chairman 
James McHutchison F. R. Pierson 


Wm. H. Siebrecht, Jr. J. D. Eisele 
Leonard H. Vaughan J.K.M.L. eadiner 


Committtee on Publicity 


George Asmus. Full term, five years. 

J. Fred Ammann. Term expiring Dec. 31, 
1920, in place of Guy French resigned. 
Wallace R. Pierson. Term expiring Dec. 
31, 1923, in place of Thomas H. Joy re- 

signed. 


Committee on School Gardens 


Benjamin Hammond, Chairman 
A. T. De LaMare Irwin Bertermann 
Miachel Barker Leonard Barron 


Committee on Development of American 


Products 
F. R. Pierson BE. G. Hill 


Charles L. Baum 


National Flower Show Committee 
F. H. Traendly, New York 


Washington Representative 
William F. Gude 


Committee on Nomenclature 
(Reappointed) 
Prof. B. A. White, Chairman 
Dr. N. L. Britton Prof. H. B. Dorner 
Entomologist 
Prof. H. C. Irish, St. Louis, Mo. 


Botanist 
Dr. N. L. Britton, Botanical Gardens, N. Y. 


Pathologist 
William Martin, New Brunswick, N. J. 


The Complete Roster 


Following is the complete roster of 
officers, directors, committeemen, specialists 
and state vice-presidents for 1920: 


Officers 
President 
Abraham Lincoln Miller, Jamaica, N. Y. 


Vice-President 
Fred C. W. Brown, Cleveland, O. 


Secretary 
John Young, 1170 Broadway, New York. 


Treasurer 
J. J. Hess, Omaha, Neb. 


Board of Directors 





FAMOUS WABAN ROSES 


Grown and sold exclusively by 


WABAN ROSE CONSERVATORIES 


Roses at wholesale; shipped by express anywhere. 


Kinds: Russell, Hadley, Ophelia, Premier, Thayer, Brilliant, Killarney, 


White Killarney. Contracts given for minimum deliveries daily or weekly, 


with protection in Holiday Seasons. 
Write or telephone BOSTON OFFICE, 15 BEACON STREET 


Mention this Paper HAYMARKET 800 











Wollrath <& Sons 


Plant Specialists 
POINSETTIA, single and made up pans. Quality 
unsurpassed 


CYCLAMEN — BEGONIAS 


Come ard Inspect Our Stock. Never in Better Condition 


139 Beaver Street . WALTHAM, MASS. 








PLAN TS 


Cyclamen, $1.50 and up; Begonias, 75c to $2 each; Poin- 
settias, single, 50c, 75c and $1 each; pans, made up with 
Ferns and Peppers, $1.50 to $4 each. 


FERNS, Scottii, Verona, Boston and Roosevelt, 50c to $2 
each. : 


FRANK EDGAR, Waverley, Mass. 








DREER’S “Riverton Special” Plant Tubs 


No. Diam. Ea. Doz. 


Term Expiring 192i—Joseph A. Manda, 
West Orange, N. J.; Charles BE. Critchell, 
Cincinnati, O. 

Term Expiring 1922—Joseph H. Hill, Rich- 
oa Ind.; C. C. Pollworth, Milwaukee, 







s. 
Term Expiring 1923—Herman P. Knoble, 
Cleveland, O.; Paul R. MKlingsporn, 
Chicago, Ill. 





= 20 in. $3.25 = = gost: 50 

18in. 2.75 30. 7.50 

30 16 in. 2.25 36.00 795.00 

j 40 14in. 1.90 22.00 168.75 
50 12in. 1.50 15.00 110.00 

60 10in. .95 10.50 77.50 

70} «6S8in. .75 8.25 62.50 


The Riverton Tub is sold exclusively us, and is the best ever introduced. 
The neatest, lightest, and cheapest. Painted. green and bound with electric-welded 
Ex-Officio hoops. The four largest sizes are equipped with drop handles. 


J. Fred Ammann, Edwardsville, Il. HENRY A, DREER, S#eés. Plants, Bults and Supplies, 714-716 Chestnut St., Philadelphia, Pa. 











Washington Representative 
William F. Gude 


Chairman, National Flower Show Committee 
George Asmus, Chicago, IIl. 


Chairman, Publicity Committee 
Henry Penn, Boston, Mass. 


Directors Under Affiliation to Serve One 
Year 

Philip Breitmeyer, Detroit, Mich., President 
Florists’. Telegraph Delivery Association. 

Robert Pyle, West Grove, Pa., President 
American Rose Society. 

Theodore Dorner, La Fayette, Ind., Presi- 
dent American Carnation Society. 

B. G. Hill, Richmond, Ind., President Flor- 
ists’ Hail Association. 

Archie M. Henshaw, New York, President 
New York Florists’ Club. 

William F. Ekas, President Florists’ Club 
of Baltimore- 





CYPRESS GREENHOUSE STOCK 


PECKY CYPRESS STOCK 
HOT BED SASH 


Ask for Circular D and Prices 


THE A. T. STEARNS LUMBER COMPANY 
NEPONSET, BOSTON 
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T. E. Waters, Chicago, Ill., President Chi- 
cago Florists’ Club. 

H. P. Merrick, Cleveland O., President 
Cleveland Florists’ Club. 

August H. Hummert, St. Louis, Mo., Presi- 
dent, St. Louis Florists’ Club. 

E. A. Harvey, Brandywine Summit, Pa., 
President Florists’ Club of Philadelphia. 

L. P. Jensen, St. Louis, Mo., President Na- 
tional Association of Gardeners. 

W. J. Keimel, Elmburst, Ill, President 
Illinois State Florists’ Association. 

A. Rasmussen, New Albany, Ind., President 
State Florists’ Association of Indiana. 


National Flower Show Committee 

George Asmus, Chairman, Chicago, II1.; 
term expires Dec. 31, 1924. 

W. H. Duckham, Madison, N N. J.; term ex- 
pires Dec. 31, 1920. 

Patrick ie Boston, Mass.; term expires 
Dee. 31, 

Thomas Roland, Nahant, Mass.; term ex- 
pires Dec. 31, 1922. 

Herman P, Knoble, Cleveland, O.; term ex- 
pires Dee. 31, 

Frank H. Treendly, New York, N. Y.; term 
expires Dec. 31, 1925. 

The above committee “elects its chairman. 


Committee on Traiff and Legislation 
William F. Gude, Chairman, Washington, 
D. C. 


a McHutchison, New N. Y. 
Wm. Siebrecht, Jr., L. I . City, nN. Xe 
J,. a Fiecle. Riverton, N. J. 

J. K. M. L. Farquhar, Boston, Mass. 
Leonard H. Vaughan, Chicago, Ill. 

F. R. Pierson, Tarrytown, N. Y. 


Committee on Publicity 

J. Fred Ammann, Edwardsville, Ill.; term 
expires Dec. 31, 1920. 

Henry Penn, Chairman, Boston, Mass. ; 
term expires Dec. 31, 

Edwin J. Fancourt, Piiiadelphia, Pa.: 
term expires Dec. 31, 19 

Wallace R. Agr Cromwell, Conn.; term 
expires Dec. 31, 

George ee rt ool Ill.; term expires 
Dec. 31, 

The above o ES elects its chairman 


Committee on School Gardens 
a Hammond, Chairman, Beacon, 


A. T _s LaMare, New York, N. Y. 
Irwin Bertermann, Indianapolis, Ind. 
Michael Barker, Chicago, Ill. 
Leonard Barron, Garden City, N. Y. 


Committee on Development of American 
Products 


F. R. Pierson, Tarrytown, N. Y. 
Charles L. Baum, Knoxville, Tenn. 
E. G. Hill, Richmond, Ind. 


Committee on Nomenclature 
Prof. E. A. White, Chairman, Cornell Uni 
versity, Ithaca, N. Y. 
Dr. N. L. Britton, Botanical Gardens. 
Bronx Park, New York. 
Prof, H. B. Dorner, Urbana, III. 


Entomologist 
Prof. H. C. Irish, St. Louis, Mo. 


Botanist 
Dr. N. L. Britton, Botanical Gardens, 
Bronx Park, N. Y. 
Pathologist 
William Martin, New Brunswick, N. J. 


State Vice-Presidents 


Alaska, Frank Teufel, Menana. 

Alabama, W. B. Paterson, Montgomery. 
Arizona, John Z. Howe, Tucson 

Arkansas, George Rye, Fort Smith. 
California, North, J. A. Axell, San Fran- 


cisco. 

California, South, A. F. Borden, Los An- 
geles. 

Colorado, Samuel Tandy, Denver. 

Connecticut, Carl C. Reck, Bridgeport. 

Delaware, Geo. C. Boyd, Wilmington. 

District of Columbia, Edgar . Gude, 
Washington. 

Florida, C.-D. Mills, Jacksonville. 

Georgia, D. C. Horgan, Macon. 

Idaho, W. A. Worrell, Pocatello. 

Illinois, North, Guy W. French. Morton 
Grove. 

Illinois, eee George A. Washburn, 


Bloom 
en Gres, Oliver Steinkamp, Indian- 


olis. 
Indiana, South, George Blackman, Pvans- 


e. 
Iowa, J. T. D. Fulmer, Des Moines. 
Kansas, Harrie S. Mueller, Wichita. 
































FANCY & DAGGER FERNS | 


All Seasonable Cut Flowers Always on 
Hand. 


Henry M. Robinson & Co. 


WHOLESALE FLORISTS 
2 WINTHROP SQ. AND 34 OTIS ST., 


Telephones, Main 2439, 2616, 2617, 2618, 52144 


$2.50 Per 1000 


New Crop Bronze and Green 
Galaz Leaves. 


BOSTON, MASS. 














Kentucky, George E. Schulz, Louisville. 
Louisiana, Peter A. Chopin, New Orleans. 
Maine, Philip H. Talbot, Portland. 
Maryland, W. F. Ekas, Baltimore. 
Massachusetts, East, E. Allen Peirce, Wal- 


tham. 
a West, A. B. Butler, North- 
am 
Michigan, East, H. W. F. Goetz, Saginaw. 
Michigan, West, Robert H. Plumb, Detroit. 
Minnesota, Olaf J. Olson, St. Paul. 
Mississippi, 8S. W. Crowell, Roseacres. 
Missouri, East, W. J. Pilcher, Kirkwood. 
Missouri, West, W. J. Barnes, Kansas City. 
Montana. Philo H. King, Butte. 
Nebraska, Edward ba pgs me Grand Island. 
Nevada, D. Devincenzi, Reno. 
New Hampshire, Donald McLeod. Concord. 
New Jersey, J. H. Fiesser, No. Bergen. 
New Mexico, Byron H. Ives, Albuquerque. 
New York, East, T. B. DeForest, New York, 


| 

New York, West, George B. Hart, Roches- 
ter 

North Carolina, William Rehder, Wilming- 


to 
North Dakota. W. B. Shotwell, Fargo. 
Ohio, South, H. W. Sheppard, Cincinnati. 
Ohio, North, Charles J. Graham, Cleveland. 
Oklahoma, Lon Foster, Oklahoma City. 
Oregon, James Forbes, Portlan 
ee» aera East, Robert eine  philadel- 
Dp 
Pennsylvania, West, H. J. McCallum, Pitts- 
urgh. 
Rhode Island, Edmund G. Brook, Jr., Prov- 
idence. 
South Carolina, T. T. Bolger, Charleston. 
South Dakota, William Dethlefs, Mitchell, 
Tennessee, A. J. McNutt, Knoxville. 
Texas, Paul M. Carroll, Houston. 
Utah, Robert Miller, Farmington, 
Vermont, George A. Halladay, Bellows 
Falls. 
Virginia, J. W. Grandy, Jr., Norfolk. 
Washington, H. A. Crouch, Seattle. 


West Virginia, N. J. Hayman, Clarksburg. 
Wisconsin, Fred. Rentschler, Madison. 
Wyoming, Arthur A. Underwood, Cheyenne, 
Alberta, A. M. Terrill, Calgary. 

British ‘Columbia, James Brand, Vancouver. 
Manitoba, A, R. King, Winnipeg. 

New Brunswick, K. Pedersen, St. John. 
Quebec, William Cotter, Montreal. 

Cuba, Antonio Martin, Havana. 


SE Taa NO 
OBITUARY 


W. MARCUS STEPHENSON. 


W. Marcus Stephenson, rose grower, 
Oak Lane, Philadelphia, died on the 
27th ult., at his home, 7009 Old York 
Road, and was buried at St. Paul’s 
Churchyard on the 30th. The funeral 
was attended by many friends in the 
florist and gardening line. His father, 
John Stephenson, was in the florist 
and landscape line before him and the 
son continued and enlarged the busi- 
ness. He became especially notable 
during the last ten or fifteen years as 
a rose grower and built a large range 
of up-to-date glass at City Line, es- 
pecially for that purpose, in addition 
to his place at Oak Lane. He was 
highly respected by all who knew him. 








what is best of all— 





Carnation Morning Glow Has Been Sold in 
the Boston Market for 4 Years 


It is there considered a bread and butter Carnation. The 
Grower likes it, because it is free and has no tricks. The 
Seller likes it, because it ships and keeps splendid—and 


THE LADIES ADMIRE, AND ALWAYS BUY IT 
for its fresh, rosy color, just like morning glow. Morning 
Glow is early, free, has a good habit, fine stem and for 
blooming during the Summer, cannot be beat. 
one of the largest Carnations, it is considered 
“THE MOST PROFITABLE OF ALL 
Cuttings sold by the originator, $7 per 100, $65 per 1000 


EDWARD WINKLER, Wakefield, Mass. 


While not 
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“The Telegraph Florist” 
Member of Florists’ Telegraph Delivery 


124 TREMONT ST. 
BOSTON 

















H. F. A. LANGE 


Worcester, Mass. 


Delivers to all Points in New 
England 
150,000 Square Feet of Glass 


Member Florists’ Telegraph Delivery 
Association 























WORCESTER, MASS. 


Randall’s Flower Shop 


WARRY I. RANDALL, Proprietor. 
‘Member Florists’ Telegraph Delivery 





Providence, Rhode Island 
Johnston Brothers 


LEADING FLORISTS 
38 Dorrance Street 


Member Florists’ Telegraph Delivery 








Quality and Reliability 
WARBURTON 


FALL RIVER, MASS. 
Deliveries of Flowers and Plants 
in FALL RIVER and contiguous 
territery. 














|The Beacon Florist 


f Near Tremont 


| 


Beacon Street, BOSTON 
J. EISMAN, Manager, 14 years head 
decorator and designer for Penn's. 
Prompt, Efficient Service Guaranteed. 











A Card This Size 


Costs only 90c. per Week 
on Yearly Order 
It would keep your name and your 
anettaity before the whole trade. 
A half-inch card costs only 45c. per 
week on yearly order. 











| BROCKTON, 








It has been a busy holiday season, 


but now the rush is over florists can 
Be- 
fore the memories of the season have 
become dim, though, it will be to their 


get down to regular work again. 


advantage to note down all of the im- 


portant items in connection with their 
business. It will be of great benefit 
to them next year in helping to avoid 
mistakes and in reducing labor. 

There seems to be no reason why 
florists should not go ahead with full 
confidence; even though prices may 
come down a little there is certain to 
be a big market for all that the flor- 
ists can grow, and in many lines stock 
is short. Carnation men should be 
certain to have a good supply of cut- 
tings. It is time also to make rose 
cuttings. In this connection let it be 
said that florists are not always care- 
ful enough in the plants they use 
when making cuttings. Only the 
strongest, heartiest growing plants 
should be chosen. It doesn’t take long 
for stock to degenerate unless care is 
exercised in this respect. It really 
pays te pick out the plants which pro- 
duce the most flowers and the most 
perfect blooms, and to use them for 
wood. There is much more individu- 
ality in different plants than is some- 
times realized, and it is possible to 
continually improve on stock by care 
at the time when cuttings are being 
made. There are various ways of 
marking plants which are to be used 
for cuttings. The one recommended 
by Arthur Ruzicka is to tie a piece of 
pasteboard to the top of the stake. 
Particulars about making cuttings 
were published under this heading last 
week. 

Roses which were potted up in No- 
vember must be starting into growth 
now if they are to be in bloom for 
Easter. It is very important to get 
good active root growth before the 
leaf buds start very much. It is well 
to have a temperature of from 40 to 
45 degrees from ten to twelve days. 
After that the heat can be increased, 


CAMBRIDGE, MASS. 


581 MT. AUBURN STREET 


HAROLD A. RYAN. Inc. = F'n’S 


F. T. D. 


MASS. 


= 
F. T. D 











Belmont Flower Shop 


HIGH GRADE PLANTS 
For Retail Stores a Specialty 


ASK FOR LIST 
THOMAS ROLAND, Nahant, Mass. 








LAWRENCE - - MASS. 
A. H. WAGLAND 


We Cover 


LAWRENCE, METHUEN, > 

NORTH ANDOV ER, SALEM, N. 
and Contiguous i 
Member of F. T. 


BEVERLY, MASS. 


BEVERLY FLOWER SHOP F°r's. 


MALDEN, MASS. 
J. WALSH & SON “bq 


HALL, The Florist 
Telephone 1422 
4 Main Street, TAUNTON, MASS. 


National Florist for Taunton and Vicinity 
































GUDE BROS co. 
6210 F Stew 


GUDE BROS. CO. 
WASHINGTON, D. C. 


Member Florists Telegraph Delivery 


FLOWERS 























The Best at 
The Lowest 





“I SERVE” ; 
The Largest Popular Priced Heuse in 
Philadelphia 


F. M. ROSS 


Send orders te 
136 So. 52nd Street, Philadelphia. 
Other Stores 
13 So. 60th St., 212 E, Girard Avenue 


PHILADELPHIA 


Member Florists’ Telegraph Delivery 


Orders from all except members of 


the F. T. D. 
-, mast be aectmpanted bw 
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‘all FOB Zz 
KANSAS CITY 


Transfer Your Orders to 


SAMUEL MURRAY 


1017 Grand Avenue 


| Member Flerists’ Telegraph Delivery 
DARDS FLOWER SERVICE 


has spelt GUARANTEED SATISFACTION 
for nearly FIFTY YEARS. 


Regular European sailings now established. 
Let us fill your orders for Steamer Flower 
ets, Corsages and Artistic Boxes of 
Cut Flowers. 
DARDS, Inc., Florist, 
341 Madison Ave., New York 


$S.A.ANDERSON 


440 Main St., Buffalo, N. Y. 


ANDERSON service means fresh, sturdy 
Stock and prompt deliveries in BUFFALO, 
ZOCKPORT, NIAGARA FALLS and 
WESTERN NEW YORE. 


Member Florists’ Telegraph Delivery 


HESS & SWOBODA 


FLORISTS 
Telephones 1501 and L 1588 
1416 Farnum St. 


OMAHA, NEB. 


THE KNOBLE BROTHERS CO. 


Flowers and Narsery Products 
Member Fleristse’ Telegraph Delivery 
‘We are well equipped to handle 


your orders. 
1806 W. 25th Strest | CLEVELAND, ©. 





























| THE SMITH & FETTERS CO 


738 Euclid Avenue 
CLEVELAND, OHIO 


4 











Flowers of Every Kind in Season | 


PHILADELPHIA 
CHAS. H. GRAKBLOW F.t-5 


Everything in Flowers 
Broad Street at Cumberland 


Te Park Floral Ge. 


B. E. GILLIS, President. 
E. P. NEIMAN, Secretary. 
Member Fleriste’ Telegraph Delivery 


DENVER, COLORADO 




















Pd 
IN THE 


National Capitel 


4t your service to deliver Flewers 


Connecticut Ave. and L 8t. 
WASHINGTON, D .C. 








Schling Service 
Nothing Better 


785 Fifth Avenue, New York City 
“Says It With Flowers’ 











JOHN = BREITMEYER’S 
———= SONS 


Cor. Broadway and Gratiot Aves. 
DETROIT, MICH. 


Artistic Designs - . . 
High Grade Cut Blooms 


We cover all Michigan points and good 

sections of Ohio, Indiana and Canada. 

Members Florists’ Telegraph Delivery 
Association. 

















BOSTON’S CHICAGO PARTY. 
Framingham, Mass., Dec. 29, 1919. 
Dear Sir:—Possibly you would like 
to make the following announcements 
regarding the Boston party arrange- 
ments to Chicago A. C. S. Convention. 

Leaving Boston January 19, 2 P. M., 
South Station, arrive at Chicago Jan- 
uary 20, 3 P. M., Illinois Central Sta- 
tion. 


Fare one way......... $33.05 
WE cote sees cee 10.69 
Lower berth........... 5.94 
Upper berth........... 4.75 
Drawing room......:.. 21.60 


All including war tax. 

I shall be pleased to make reserva- 
tion for anyone on receipt of check to 
cover expense of fare and berth. 

Reservation should be procured at 
once as travel is very heavy and it 
will be impossible to get accommoda- 
tion if delayed too long. 

S. J. Gopparp. 


A NOTEWORTHY CATALOGUE. 

The new annual catalogue of W. 
Atlee Burpee & Co., is very different 
from the average catalogue and note- 
worthy in several ways.+ Discussing 
the reasons for the arrangement 
adopted, Mr. Burpee said: 

“We are following out our plan of 
last year of dividing the vegetable 
seed section into four distinct classes 
of root crops, eddible seeds, greens 
and salads, and vegetable fruits. You 
may have wondered why we did away 
with the old alphabetical listing. There 
are two reasons. One is mechanical 
and the other is from a sales stand- 
point. 








CLEVELAND 
A. GRAHAM & SON 


5523 Euclid Ave. 


Will take good care of your orders 
Members oy F. 7. D. Association. 


DAVID CLARKE’S SONS 


Deliver orders from any part of the country te 


New York City 


Write er Telegraph 
2189-2141 Broadway, - New York 
Telephone 1552-15538 Columbus 


KOTTMILLER, Florist 


426 Madison Ave. and 49th St., New 
York. Also Vanderbilt Hotel 
Telephone, Murray Hill 783 
Out-ef-town Orders Selicited. Leeaticn 
Cen Persenal Attentiea, 


Member F. T. D. Asso. 


G. E. M. STUMPP 


‘761 Fifth Ave. 
NEW YORK CITY 
Member Florists’ Telegraph Delivery Asse. 























When Writing to 
Advertisers Please 
Mention 

ORTICULTURE 

















THE J. M. GASSER COMPANY, 


CLEVELAND 


The Far-Famed Flowers of 


TORONTO 


Delivered on mail or telegraph order fer 
any occasion, in any part ef the Dominien. 


JOHN H. DUNLOP 


8-10 West Adelaide St. - TORONTO, ONT. 
When wvtiting to advertisers kindly 
mention HORTICULTURE 
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THE FINEST AND HARDIEST LILY GROWN 
LILIUM REGALE 


Acknowledged to be the finest horticultural introduction in several generations. 


Trade Prices on Application 


R. & J. FARQUHAR & CO. 


BOSTON, MASS. 











JUST OUT 


BOLGIANO’S 1919 SUMMER AND FALL 
CATALOG OF “BIG CROP” SEEDS 
Special Prices for 
Florists and Market Gardeners. 


Write for a copy at once—it will save you 
money. 


J. BOLCIANO & SON 


BALTIMORE, MARYLAND, 


STUMPP & WALTER CO. 
Seeds and Bulbs 


30-32 Barclay Street 
NEW YORK CITY 


SEEDS, BULBS, PLANTS 
JOSEPH BRECK & SONS, CORP. 


47-54 North Market Street 
BOSTON, MASS. 




















SEEDS AND BULBS 


Boddington’s 


128 Chambers St., N. Y. City 








BOBBINK & ATKINS 


NURSERYMEN, FLORISTS, PLANTERS 
RUTHERFORD, NEW JERSEY 


We are subscribers to the Nurserymen’s 
Fund for Market Development, also “Say 
It With Flowers” Publicity Campaign. 


GARDEN SEED 


B RROT, PARSNIP, RADISH and 
GARDEN PEA SHED in variety; also other 
items of the short crop of this past season 
as well as a full line of Garden Seeds, 

be quoted you upon application to 


S. D. WOODRUFF & SONS 


82 Dey St., NEW YORK and ORANGE CONN. 


BURNETT BROS. 
Seeds,{Bulbs, Plants 
Cc. 


92 Chambers St., New York 
‘Write for enr Mlustreted Catalog 


























“In the mechanical make-up of the 
book we aim of course to get the 
color plates next to the class of veg- 
etables that they respectively illus- 
trate. For instance, we want the beet 
plate to be next to the beets which are 
listed in black and white, and with the 
great number of inserts that we have 
in the annual now we found that im- 
possible to do if we continued the oid 
alphabetical arrangement. 

“From the sales standpoint it really 
seems advantageous to get our cus- 
tomers to think of the vegetables in 
connection with the different classes, 
or in reference to the purpose for 
which the vegetable is grown. We 
feel that we have been successful in 
slightly increasing the number of 
varieties purchased, principally due to 
our group system.” 

The Burpees are offering two new 
dahlias this year. One is Golden Rose 
and the other Lilac Queen. There also 
are fourteen distinct new varieties of 
early flowering Spencer sweet peas 
offered in the annual for 1920 for the 
first time. 





THE NEW YORK HORTICULTURAL 
AND FLORAL CLUBS. 


The Albany Florists’ Club has in- 
vited the New York Federation of 
Horticultural Societies and Floral 
Clubs to be their guests on January 
15, 1920. There will be a short busi- 
ness session of the Federation at 3.30 
P. M., followed by a lecture by Dr. S. 
W. Fletcher, of the Pennsylvania 
State College, on French horticulture. 
A banquet will be followed by in- 
formal after-dinner speaking and a 
general good time. The affiliated so- 
cieties are asked to send delegates and 
thus show the Albany horticulturists 
that their hospitality is appreciated, 
and incidentally help advance the 
horticultural interests in New York 
State. The Albany florists will “say 
their welcome with flowers” and a 
feed. All delegates should report at 
the store of F. A. Danker by 1 P. M., 
on Thursday, January 15. 











MICHELL’S 
FLOWER SEEDS 


ASPARAGUS Plumosus Nanus (North- 
ern Greenhouse Grown. 

1000 seeds... .$3.50 10,000 seeds.$30.00 

5000 seeds... .16. 25,000 seeds. 68.75 


ASPARAGUS Sprengeri 

1000 seeds... .$0.75 10,000 seeds. .$5.50 

5000 seeds.... 3.00 25,000 seeds. .12.50 

CENTAUREA Oz. 
Candidissima, per 1000 seeds, 40c. $2.00 
Gymnocarpa, per 1000 pene, ee 0 


P. 
LOBELIA Pkt. Oz. 
Crystal Palace Compacta. . .$0.30 $2.00 
Barnard’s Perpetual (Trail- 


ee OR Ke ea 25 1.75 
Crystal Palace Speciosa..... 20 = .75 
Sapphire (Trailing)......... 40 

% Tr. Tr. 

PETUNIA Pkt. Pkt. 

Grandifiora fringed.......... $0.30 $0.50 

Ruffled Giants.............+. 30 86.50 

California Giants............ 30 8§=6.50 

Monstrosus (Michell’s)...... 60 1.00 

Te. 

SALVIA Pkt. Oz. 

America or Globe of Fire. ..$0.50 $4.00 

ROMEO occ cccccdcccovovccseve 40 2.50 

Set in ch 00.08 ceens oom acne 50 4.00 
VERBENAS 

Mammoth Fancy Blue ......$0.30 $1.25 

* re BU. 000 os 30 1.25 

bis os Scarlet 30 1.25 

“ + Striped 30 1.25 

30 1.25 

30 1.00 

15 = .75 

15 .75 

as (oe 

15 = =.60 





Also All Other Seasonable Seeds, Bulbs 
and Supplies. Send for Our Handy 
Flower Seed Order Sheet if you haven’t 
a copy. 


HENRY F. MICHELL CO. 


518 Market St., Philadelphia 

















Practical: instruction is offered in 
vegetable, flower and fruit gardening. 
greenhouse and nursery practice, to- 
gether with lectures, laboratory, field 
and shop work in garden botany, z0o- 
logy, pathology, landscape design, soils, 
plant chemistry and related subjects. 

The curriculum is planned for the 
education of any persons who would 
become trained gardeners or fitted to 
be superintendents of estates or parks. 
Students may be admitted at any time. 

Circulars and other information will 
be mailed on application. 


The New York Botanical Garden 


BronxPark NEW YORK CITY 
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WHEN FLORISTS ADVERTISE 





They Do Not Always Use the Best 
Copy. 


It is safe to say that more advertis- 


* ing has been done by florists the past 


holiday season than ever before in the 
history of the trade. It would be ex- 
ceedingly interesting if the results of 
this advertising could be analyzed so 
as to determine just the extent to 
which it paid. Of course this is im- 
possible, but in looking over the differ- 
ent ads. the writer is impressed with 
the fact that some of them lacked the 
persuasive quality which is necessary 
to attract retail customers. This has 
been noticeable in several advertise- 
ments occupying considerable space 
and therefore costing a considerable 
sum of money. On the other hand, 
some of the smaller advertisements 
have been so phrased and displayed as 
to catch the eye and excite the imagi- 
nation to a greater extent. One ad. 
that caught the writer’s eye as it ap 
peared in the daily paper was put out 
by the Navlet Co., of San Francisco. 
It was as follows: 


HOLIDAY 
PLANTS AND FLOWERS 


A gift of flowers or plants is per- 
fectly expressive of the donor’s 
esteem. 

Floral gifts combine with beauty 
and appropriateness. For a plant- 
loving friend nothing could be 
more happily selected. 

Why not give a pretty plant? A 
fern? A bouquet? 

Telegraph orders carefully taken 
care of. 


CHAS. C. NAVLET CO. 


Nurserymen—Seedsmen—Florists 
423-27 Market St., 
San Francisco, Calif. 
Also 20-22 East San Fernando St. 
San Jose, Calif. 

It seems to the writer that this ad- 
vertisement must have sold both flow- 
ers and plants. While there is nothing 
ornate or spectacular about it, it is 
direct and to the point. It gives the 
reader reasons why he should buy cer- 
tain goods, and then informs him that 
these goods can be obtained at the 
store of the advertiser. 

At about the same time the writer 
found the advertisement of John J. 
O’Brien in a Boston paper. This ad- 
vertisement was about three times the 
size of the one mentioned, although 
occupying only a single column. The 
text read as follows: 

Be sure to have your home’s Christ- 
mas Decoration orders placed in time. 

For flowers and festoons, wreaths 
and garlands are needed to make that 
festive day complete. 








43 Barclay St. 
NEW YORK CITY 


LILY BULBS stToRAcE 


GIGANTEUM, RUBRUM, ALBUM, AURATUM 
MELPOMENE, LILY OF THE VALLEY 


Careful storage, prompt express shipment 
on dates as arranged 


Gladiolus Bulbs 


For Early Forcing 
Of Finest Size and Blooming Quality 


Vaughan’s Seed Store 


83 W. Randolph St. 
CHICAGO, ILL. 








PILGRIM CRUSADER 


can furnish same on short notice. 
MUMS, ORCHIDS, 


THIS SEASON’S NEW ROSES 
PREMIER 


We are receiving daily shipments of these new Roses, in large quantities, and 
We have a large stock at all times of choice CARNATIONS, CHRYSANTHE- 
VALLEY and AMERI TES. 


Tel, Main 0207 WELCH BROS. C 


RUSSELL HADLEY 


CAN BEAUT 


262 DEVONSHIRE STREET 
BOSTON, MASS. 








Patten Begonia, $10.00 per 1 


EDWARD F. NORBERG, 


BEGONIAS 


CHATELAINE BEGONIAS: ct: 9 inch pots, $7,00 per 100, $65.00 per 1000. Mrs. 


COLEUS, rooted cuttings Golden Bedder, Vehschaffeltii, Firebrand and best bed- 
ding kinds: $1.50 per 100, $12.00 per 1000. 


Magoun Street 
NORTH CAMBRIDGE, MASS. 








DESTROYED BY HAIL 


Last Summer a florist who had imagined 
he was outside of the hail section lost 
upwards of 50,000 square feet of glass 
by hail with no insurance to recom- 
pense him. 

He is now a member of the Florists’ 
Hail Association of America. 

Profit by experience and join the Asso- 
ciation now. Address 


JOHN G. ESLER, Secretary 
Saddle River New Jersey 














CARNATION CUTTINGS 


READY IMMEDIATELY 


00 
SET c24600cannonece $12.00 $100.00 
Ethel Fisher .............. 14.00 115.00 
Morning Glow ............. 7.00 65.00 
REED Sabalags 00sce ch ccgaued 10.00 90.00 
OE. DOGS cin. v0.0 venevese 7.00 60.00 
White Benora ............. 7.00 65.00 


Enchantress Supreme, Rose-Pink En- 
chantress, Mrs. C. W. Ward, Merry 


White eh 3% Belle Washburn, $6.00 
per 100, $50.00 per 1000. 

Matchless, Pink Enchantress, Alice, 
White Perfection, $5.00 per 100, $40.00 
per 1000. 


C. U. LIGGIT 


303 Bulletin Bldg. Philadelphia, Pa. 

















Do not wait until the last minute, 
but get your orders in well ahead— 
today, so that we can be certain to 
have your needs well taken care of. 

Remember, too, that we have Xmas 
flowers or wreaths delivered anywhere 
in the United States or Canada 
through our telegraph delivery connec- 
tion with leading florists everywhere. 

On account of the abnormal rush, 
Xmas wire orders should be placed in 
advance. 

JOHN J. O'BRIEN) Florist, 
67 Beacon Street, Cor. Charles Street. 
Telephones—Hay. 2009-331, 

These paragraphs of course tell their 
story succinctly and pointedly, but the 
advertisement, in the writer’s opinion, 
was not a success because of thé poor 
way in which it was displayed. The 
reading matter was very small and in- 
conspicuous. Nearly half the space 
was taken up by a cut showing a 


young man and woman stepping out 
from behind a curtain. To be sure 
there was a holly wreath at the top 
of the page, but at a casual glance the 
advertisement might have been that 
of a department store or a furniture 
store as well as that of a florist. “Say 
It With Flowers” was in such fine type 
that it could scarcely be read, and it 
was only when the bottom of the ad- 
vertisement was reacher that the flor- 
ist stood out at all prominently. Here 
is a case of intrinsically good copy 
poorly displayed. It may be that Mr. 
O’Brien was perfectly satisfied with 
the advertisement, and that it brought 


~him an abundance of business, but 


speaking in a general way it is im- 
portant: that the eye of the reader 
should be caught and held by some 
thing which will suggest to him the 
need or desirability of the thing whieh 
the advertiser offers. 
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New Year’s Greeting 


President Miller’s Message to All Members of the S. A. F. & O. H. 
and Affiliated Bodies 


We are all standing together on the 
-old December platform, suitcases in 
hand and our other baggage checked, 
waiting for the 1920 express. We hear 
the warning screech of the locomotive 
whistle around the curve. The train 
draws in, on schedule to a second. 

Old Father Time, the one train dis- 
patcher who is always on the job, no 
matter what the weather may be, 
swings his dim lantern; Experience, 
‘the only conductor in whom we may 
with safety place our confidence, 
shouts “All aboard.” 

We all pile in. There are ample 
reservations in the popular parlor car, 
*Good Luck, and there’s a well stocked 
dining car forward. Caution, the 
brakeman, closes the gates. Again 
-the whistle screeches and we are off, 
Hope, the headlight, blazing the way 
‘into January. 

Well, how do things look for a suc- 
-cessful journey? Our last year’s trip 
on the 1919 wasn’t so bad after all. 
Here and there for one reason or an- 
-other there was a slow down but we 
-didn’t jump the track or have a col- 
lision and we got in on time. 

In extending the season’s compli- 
-ments to our beloved society and affil- 
iated organizations, my best wishes go 
-to each and every one. To the dear 
‘ladies of our sister society I extend 
-my hearty greetings. May God spare 
-them to continue the good work of 
‘making our annual gatherings more 
pleasant by their inspiring presence. 
‘I hope and believe that the 1920 Ex- 
-press will carry us all safely through 
-and that we will be happier and more 
prosperous at the end of the run than 
<ever. 

We have reason to congratulate our- 
selves at this time, fellow members. 
“The good old U. S. A. stands out on 
the world map bigger than ever, 
more patriotic than ever. After a rest- 
up, following the end of the war, we 
have taken stock and find that pros- 
perity is with us in abundant meas- 
ure. But our share of it in the New 
Year will not come with mere wishing. 
We need to take off our coats, roll up 
our sleeves and get down to hard work. 
We have got to go after it. 

Our society represents co-operation, 
thrift and conservation. We owe a 
great deal to our old leaders. They 
appreciated these three great qualities 
and founded our society upon them. 
Let us strive to continue their good 
work to make our organization more 
influential and more representative. In 
anion is strength. All the way from 
the greenhouse to the retailer there 


should be helpful co-operation. Our 
interests are closely allied. For one 
to be successful, all must share in the 
success. 

In the year just beginning, there are 
important matters which are bound 
to engage our attention, a few of 
which I want to mention. 

While we have great respect for the 
men who form the membership of the 
Federal Horticultural Board, we never- 





PRESIDENT A. L. MILLER 


theless feel that the efficiency of that 
important body would be materially 
strengthened, and the best interests 
not only of the florists but of the pub- 
lic in general served, were practical 
growers invited to suggest one of their 


number for appointment on that board. © 


In all fairness to the great and ever 
developing industry which is represent- 
ed by our organization, we believe the 
department should have the official 
benefit of the ripe experience which 
comes through continued, direct touch 
with the various activities in plant 
propagation and culture. 

Encourage recreation and affiliation. 
“All work and no play makes Jack a 
dull boy.” This particularly applies 
to the florist who does not affiliate 
himself with his trade organizations. 
He misses many opportunities. No 
man in our profession can afford to be 
on the outside and no one is too big 
or too small to become a part of us. 
We are fortunate to have such an edi- 
fying membership and I hope soon to 
see all the wholesalers, cut flower 
growers and pot plantsmen enrolled. 


Publicity 
Support publicity. Our publicity 


campaign is only in its infancy and 
needs to be encouraged. We are in- 
deed favored by having such efficient 
men to wage this campaign, but we 
must all join and help in the work. 
Just imagine what we have accom- 
plished in less than two and a half 
years. Why, for a few thousands, we 
have succeeded in flashing our slogan 
“Say it With Flowers” throughout the 
United States, yes, throughout the 
whole civilized world; while other 
tradesmen and manufacturers, after 
spending many years of laborious work 
and incurring exorbitant expenses, 
have not met with the success we 
have. 

I congratulate myself on having such 
fine material for State Vice-Presidents, 
men who willingly give their time to 
work toward making our society as 
strong as the rock of Gibraltar. 

To the officers I want to say that 
I feel greatly honored in being elect- 
ed to serve in this high office, and with 
their co-operation and that of my fel- 
low members, I will do my utmost to 
make my administration a success. 

I need add only one thing. Let us 
work in the New Year with a united 
purpose to carry forward the work 
committed to our hands. The road 
lies straight ahead and, as a wise old 
Arab said years and years ago:— 
“No man is ever lost on a straight 
road.” 

ABRAHAM L. MILLER, Pres. 





THE RETIRING PRESIDENT’S 
MESSAGE. 


Greetings to one and all with best 
wishes for a Happy and Prosperous 
New Year. 

After two very trying years for our 
predecessors in office, and the trade at 
large, we were, on January 1, 1919, 
ushered into office under most auspic- 
ious conditions. Demand for florists 
stock was exceptionally good. Grow- 
ers and retailers were getting prices 
worth while, the volume of business 
was greater than ever before and 
everybody was well pleased and 
satisfied. 

Now let us make a short review of 
the why and wherefores. First of all, 
we had less production at the close of 
1918 and beginning of 1919 than we 
had for some time previous. The 
many reasons for which, we need not 
go into detail here. Second, the de- 
mand for our product, no doubt, was 
greater than ever before. Some say 
on account of the flu epidemic, others 
say publicity was a large factor. Well 
let us grant that it was either, or prob- 
ably both. One thing we must all ad- 
mit—It was a condition brought about 
by the supply and demand. Now then, 
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BEST IN THE WORLD 


| JOHN C.MEYER § 


BOSTON,MASS. 





The Meyer Florists’ Green Thread 
is different from any other make. 
Every spool contains 2 ounces of 
actual thread, 16 ounces to a pound. 
See that you get the Meyer Florists’ 
Green Thread and you will get the 
very best thread in the world. Don’t 
take any substitutes. 


Manufactured by 


John C. Meyer Thread Co. 


BOSTON, MASS. Mills at Lowell, Mass. 











For All Flowers in Seasen Call on 


THE LEO NIESSEN CO. 


1201 Race St. Philadelphia, Pa. 














EDWARD REID 


WHOLESALE FLORIST 
1619-21 Ranstead St., Philadelphia, Pa. 


CHOICE BEAUTIES, ORCHIDS, VALLEY, ROSES 
and all Seasonable Varieties of Cut Flowers 


Wired Toothpicks 


Manufactured by 


W. J. COWEE, Berlin N. Y. 


10,000... .$2.50 50,000....$11.00 Sample free. 
For Sale by Dealers 


GEORGE B. HART 


WHOLESALE FLORIST 
24 Stone St., Rochester, N. Y. 











= 


CUT FLOWER BOXES 


EDWARDS FOLDING BOX C0 


MANUFACTURERS 


PHILADELPHIA, PA. 








Henry M. Robinson Co. 


55-57 West 26th Street 
and 430 Sixth Avenue 


Telephone: 
Farragut 13 and 3180 





if that is true, and I am sure it is, then 
we, no doubt have the problem solved. 
All we have to do is to create a de- 
mand sufficient for the supply and we 
all will be happy. This has been one 
of the primary aims of the past admin- 
istration. We tried it through public- 
ity, both national and local. The re- 
sults, we feel, were very satisfactory 
for a beginning. 

Local co-operative advertising has 
been initiated into many communities 
with very satisfactory results. The 
F. T. D., as an organization and 
through its individual: members, has 
done some very creditable work along 
this line. The national publicity con- 
tributions are, however, not coming in 
nearly as well as they should. In or- 
der to keep up this great work more 
activity must come from the yet in- 
different class among the trade. There 








J. FRED AMMANN 


is only one good reason why a florist, 
be he grower, wholesaler or retailer, 
should not subscribe, or rather invest, 
in national publicity. That one rea- 
son is “If he does not expect to pay 
his pledge when due.” 

A condition already existed where 
the Publicity Committee had to tempo- 
rarily borrow funds against outstand- 
ing accounts to pay advertising bills 
promptly. This should not be so, and 
I want in closing to admonish all sub- 
scribers to pay their pledges promptly 
so the committee can get the benefit 
of all cash discounts, which amounts 
to a considerable amount in one sea- 
son. : 

Just as a closing word, I want to ex- 
press my sincere gratitude to all who 
have had a part in the great stride our 
society has made the past year. The 
credit belongs to no one person, least 
of all to myself. It is due to the efforts 





H. E. FROMENT 
Cheice Cut Flowers 


New Address, 148 West 28th St., NEW YORE 
Telephones: 2200, 2201, Madison Square. 


—WM. P. FORD— 
Wholesale Florist 
107 W. 28th Street, NEW YORK 


Telephone 5335, Farragut 
Call and Inspect the Best Establishment 
in the Wholesale Flower District. 














ee 


~ WALTER F. SHERIDAN 


| Wholesale Commission Dealer in 


CHOICE CUT FLOWERS; 


133 West 28th Street, New York 
Teiephome—#6S2-2538 Madison Square 
= — me - z 


E.G.HILLCO. 


Wholesale Florists 
RIOHMOND, IND. 


Please mention Horticulture when writing. 


REED @ KELLER 


122 West 25th St., New York 


Florists’ Supplies 


We manufacture ali our 


‘Metal Designs, Baskets, Wire Work & Novelties 


and are dealers in 
Decorative Glassware, Growers and 
Florists’ Requisites 

















'THE KERVAN CO 


Fresh Cut Decorative Evergreens 


Highest Standard of Quality. Largest 
Stock in America. Write for Dlustrated 
Catalog of Greens and Florists’ Supplies 


119 W. 28th St., - - NEW YORK 


WILLIAM H. KUEBLER 


Brooklyn’s Foremost and Best 
WHOLESALE COMMISSION HOUSE 


a First Class Market ter ai) CUT FLOWERS 
28 Willoughby St.. Brooklyn, N. 


WE WANT MORE SHIPPERS 


We have a numerous clientage of New 
York City buyers and the demand exceeds 
our supply. This is especially true of 
Roses. e have every facility and abund- 
ant mene. and best returns are assured 
for stock consigned to us. 


Address Your Shipments to 
UNITED CUT FLOWER CO., INC. 
111 W. 28th St., New York 

D. J. Pappas, 


FRANK J. REYNOLDS CO. 
Wholesale Florists 


Boston Co-operative Flower Market 


260 DEVONSHIRE STREET 
BOSTON, MASS. 
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of the various committees, the admin- 
istration office, the earnest co-opera- 
tion of our affiliated societies, and the 
liberal space given to the work by the 
trade press. 

Gentlemen, I thank you one and all 
from the bottom of my heart for the 
service you have rendered our beloved 
society, and for the privilege I have 
had in having a part with you in mov- 
ing the grand old S. A. F. & O. H. just 
a step onward. Now let us all unite 
in joining heart and hand with the 
new administration towards a greater 
goal and higher ideals. 

Sincerely yours, 
J. Frep AMMANN, 
Retiring President. 





SEC. YOUNG’S NEW YEAR 
MESSAGE 
To the Members of the S. A. F. and 
O. H.: 

My hearty wishes for a most happy 
and prosperous New Year are extend- 
ed to every member of the society. My 
personal thanks to a large number are 
also gratefully extended for their lib- 
eral support given to the secretary’s 
office in its work during the year just 
closed. 

The society may be congratulated 
upon entering its thirty-sixth year un- 
der most favorable conditions. The 
growth in membership in 1919 was 
rather remarkable in comparison with 
the growth of former years, especially 
when we consider the fact that gen- 
eral business conditions were going 
through a period of reconstruction. 
Most notable has been the large in- 
flux of life members, nearly 800 being 
the total for the year. 

Prominent in the work we shall be 
called upon to do in 1920 will be the 
continuation of the Publicity Cam- 
paign. While little more than half of 
the $100,000 fund which our Publicity 
Committee believed it possible to 
raise last year materialized, every dol- 
lar was expended to advantage, and 
a marvelous amount of publicity re- 
sulted. With conditions vastly better, 
the fund for this year should be easily 
raised. The campaign has resulted 
in a vast amount of benefit to the 
whole trade, and the value of our slo- 
gan “Say It With Flowers,” for pub- 
licity purposes, is estimated at mil- 
lions of dollars. We should be untir- 
ing in our efforts to cash in on this 
value during the year. 

For the first time the society has 
@ vice-president in every state in the 
union, and in the territory of Alaska; 
there are vice-presidents also in most 
of the Canadian privinces, and in 
Cuba. Through these appointments the 
society has both national and inter- 





J. A. BUDLONG 


184 North Wabash Avenue, CHICAGO 


Wholesale Growers of Cut Flowers 


ROSES, CARNATIONS 


AND ALL OTHER SEASONABLE STOCK 


Shipping orders have most careful attention always 





FUTTERMAN 


BROS. 


Wholesale Florists, 1O02W. 28th St. New York 
The Right People to Deal with. Phone Watkins 9761-159 Consignments solicited. 








B. A. SNYDER CO. Piholesale 
Hardy Cut Evergreens, Cut Flowers and Florists Supplies 
21-26 Otis Street, BOSTON, MASS. 


Telephone Fort Hill 1083-1084-1085 











WILLIAM F. KASTING Co. 


Wlphroliesalic Ficrists 
568-570 WASHINGTON STREET - BUFFALO, N. Y. 








276 Devonshire Street, 


New England Florist Supply Co. 


Telephones, Fort Hill, 3469 and 3135 


BOSTON, MASS. 











Would like to handle consignments from growers of good 
Snapdragon and novelties. 


HERMAN WEISS, Wholesale Florist 


130 West 28th Street, New York City 











The House for Quality and Service 


ZECH & MANN 


«@~ We are Wholesale Florists Doing 
a Strictly Wholesale Business 


30 East Randolph Street, CHICAGO 


MICHIGAN CUT FLOWER 
EXCHANGE, Inc. 


WHOLESALE COMMISSION FLORISTS 
Consigamente Solicited 
Hardy Fancy Fern Our Specialty 


264 RANDOLPH ST,  DETROMT, MICH. 











Little Ads. That Bring 
Big Returns 


Little Ads, in our Classified Buyers’ Direc 
tory bring big returns to both advertiser 
Anything wanted by florists, gardeners, 
park and cemetery superintendents, ete. 
can be sold through this medium, 

Den’t fail to read over these Ads. in eaem 
issue and you may find one or more that 
will prove profitable to yeu. 


| 





| 
| 





January 3, 1920 


HORTICULTURE 











1879. Forty years’ experience. 
THE QUALITY PLACE OF BOSTON 


Regarding the Kroeschell, it is the 
best we have ever had and satisfac- 
tery beyond our expectations. It heats 
up especially pf and = saved us 
considerably the price of 

When we are i. a of another 


souer or Unequalled Fuel Economy 


Kroeschell Boilers, the best by test since 


boiler we will give the Kroeschell the _ 


Ne Masonry—Ne Tubes 

















When You Buy-—Get a Kroeschell 


8,016,286 sq. ft. of glass was equipped with 
Kroeschell Boilers during the year of 1916. 


_ to get the 


OHIO’S CELEBRATED CYCLAMEN 
SPECIALIST 


After using your No. 12 Kroeschell 
ae j I came to the conclusion that 
had I to install more boilers it would 
be the Kroeschell and no other. It 
really is a paeoe to heat, ne trouble 

esired heat in a very short 





first consideration. 


(Signed) WM. W. EDGAR CO., 
WAVERLEY, MASS. 











| Kroesehell Brus. Co., ““Zickin®™ 





time. 
(Signed) CHRIST. WINTPRICH, 
DEFIANCE, OHIO. 














national representation, and is in 
touch with trade conditions generally. 

Only two additional trade organiza- 
tions have, so far, taken advantage of 
the affiliation privilege presented un 
der our by-laws—the State Florists’ 
Association of Indiana, and the IIli- 
nois State Florists’ Association. With 
the requirements in the way of affilia- 
tion made easier, by the amendments 
to the by-laws passed at the Detroit 
Convention, it was expected that or- 
ganizations in the West and South 


SECRETARY JOHN YOUNG 


would make efforts to secure represen- 
tation upon our-Executive Board. 
This year the annual convention is 
to be held in Cleveland, the dates Au- 
gust 17, 18 and 19. It is not too soon 
to plan to be in attendance. There is 
much to be seen in and around Cleve- 
land of interest to florists, and it goes 
without saying that visitors will be 
heartily welcomed by our fellow 


_ craftsmen. 


Let all of us use our best endeavors 
to increase the strength of our organi- 
zation this year. In some states our 
membership is far behind what we 
might expect, and, surely, it is to the 
advantage of every live florist to be- 
come a member of his trade organiza 





tion, which represents his interests in 
emergencies with which he as an in- 
dividual cannot possibly cope. There 
is much truth nowadays in the old say- 
ing: “United we stand, divided we 
fall.” We should, then, do out utmost 
to place our society where it ought to 
be—in the front rank of trade bodies, 
ready to battle against anything and 
everything likely to be detrimental to 
the well-doing of our craft. 


Joun Youne, Secy. 
: 1170 Broadway, New York, N. Y. 
Dec. 27, 1919. 





SALESMANSHIP THAT 
BUSINESS 


It is related by the Retail Public 
Ledger that a customer recently en- 
tered a drug store and asked for some 
insect powder. The unthinking clerk 
immediately piped up in a voice loud 
enough for all the other customers to 
hear: 

“IT suppose you mean bed bug 
powder. How big a package do you 
want?” 

It is obvious that salesmanship of 
this kind, if indeed it can be called 
salesmanship at all, drives customers 
away from a store instead of attract- 
ing them. Perhaps there is no analogy 
between a drug store and a florist’s 
store, but the illustration is used to 
show how much depends upon the man 
who sells the goods. Not long ago the 
writer entered a store, and when he 
didn’t seem disposed to purchase. the 
high priced stock which the salesman 
wanted to sell him, the latter immed- 
iately seemed to lose all interest in 
me as a customer, with the result that 
I walked out and placed my order else- 
where. It is safe to say that the pro- 
prietor would never have tolerated 
such an exhibition of poor judgment 


HELPS 


if he had witnessed the scene. If stock - 


of the cheaper grades is offered, it is 
apparent that the store expects to 
sell it. 

The good salesman is the one who 
can dispose of the most profitable 
goods when the occasion is right, but 
who also knows how to frame his 


policy so as to gradually go down the 
line until he meets the customer’s de- 
sires or the price he can pay. He 
must offer the lower priced article, 
too, with as much interest and good 
will as though he were selling the 
highest priced article in the store. A 
single sale is a minor matter, after all 
It is the sale which brings other sales 
and thus starts a chain which may 
go on increasing its length for years 
which counts. The customer who is 
pleased invariably comes back and it 
is human nature for him to bring his 
friends with him. Many a business 
has been given a good start through 
the courtesy and wise dealings of the 
owner as long as he could meet his 
customers himself, but has ceased to 
flourish when it became necessary to 
depend upon hired help. I know of 
several stores where it would be of 
the greatest benefit to the owner or 
manager if he would get his help to- 
gether in a corner two or three times 
a week and give them a lesson in deal- 
ing with customers. 

Perhaps the principles outlined here 
are of more importance in a retail 
florist’s establishment than in many 
other lines, for the sale of a single 
carnation, if made by a _ clerk 
with a happy smile and a cordial 
manner, may mean a wedding or 
funeral order running into large 
figures the very next week. Sales- 
manship is becoming such a science 
that the storekeeper who does not 
note its significance is certain to fall 
behind the procession. One large con- 
cern has issued a Better Business 
Bulletin, in which the following rules 
of conduct for retail salesmen are out- 
lined. They are worth the study of 
every florist who employs help, and 
it would be well if they could be put 
into the hands of every clerk in such 
a store, with the statement that the 
principles outlined must be made 
henceforth a part of the store’s policy. 

“Why not consider them as guests 
in your store? 

“Let yours be a typical ‘shine shop’ 
where courtesy rules. Customers will 
respond to the feeling of your store 





18 HORTICULTURE 


January 3, 1920 











SULCO-V.B. 


A SULPHUR-FISH OIL-CARBOLIC COMPOUND 


The Master Spray of the 20th Century 


FOR THE CONTROL OF 

/ Cunnues Fremo'sFormuta\, THE SAN JOSE, OYSTER SHELL and other 
SCALE INSECTS. GREEN, ROSEY and 
WOOLEY APHIS—Known as Plant Lice. 
PEAR PSYLLA, CELERY, ONION and ROSE 
THRIPTS—Known as Plant Fleas. And the 
FUNGUS SPORES DEVELOPING the BROWN 
or RIPE ROT of the PEACH, PLUM and 
other STONE FRUITS. PEACH LEAF CURL. 
APPLE and PEAR CANKER and SCAB. 
And many other species of FUNGI SPORES. 

Send for the New Booklet Describing 


SULCO-V.B. 


A combined contact insecticide and fungi- 
cide of known reliability 


Simple, Sure and Safe — Right in Principle and Price 
From your dealer or direct—go to your dealer first 


Address COOK & SWAN CO. Inc. 






































148 Front Street 141 Milk Street 
NEW YORK CITY BOSTON, MASS. 
Geo. H, Frazier, Mgr. 
— 
. ON OIL 250, 
She Snsecticide that 
Save your plants-and trees. Just the 
Sp thing for greenhouse and eutdocr use. 
Destreys Mealy Bug, Brown and White 
— [> neg a a. Black and 
reen y, es, Ants, etc., with 
The Recognized Standard Insecticide. injury te plants and without ny 
A spray remedy for green, black, white fly, Used accerding te directions, our stand- 
thrips and soft scale. ard jeceeieiee wen prevent ravages on 
yeur crops by insects. 
FUNGINE or agg > i oo te user 
an plant. eading smen and 
For mildew, rust and other blights affect- Fl 
ing flowers, fruits and vegetables. ane ee ee 
Destroys Lice in Peultry Heuses, 
VERMINE Fhe A ~4 Dogs 4 = ee Pets. 
For eel worms, angle worms and oth Haute,” Mdhuves signs biete “Stee 
worms working in the soil. een: mre of tm eee wee 
4 ¥ Galton, $1:50; Gallon, $2.80; 5 Oak. 
m, ; on, 3&6 
Quarts, $1.00; Gallon, $3.00 lon Can, $10.90; 1@ Gallon Can, $20.00. 
Direction on package. 
SOLD BY DEALERS 
; : LEMON OIL COMPANY 
Aphine Manufacturing Co. | | tt & 420 ¥. Loiagtos St, Datinere, Ud. 











MADISON, N. J. 








CAMBRIDGE NEW YORK 

Biive ceay and tala, bosenid World’s Oldest and Largest 
both bevels are on the same ; Manufacturers ef 
tag aoe oaa 

‘ ng. vane 
ized and will poe tomngs FLOWER POTS 
icone WAM | mig 

paten’ o others ws 

po me sm = A. H. HEWS & CO., INC. 


Cambridge, Mass. 
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just as guests like the genuine wel- 
come in your home. 

“People instinctively knew whether 
or not you take a genuine interest in 
their affairs. Instinct tells them 
whether, they are regarded as just so 
much ‘trade;’ and you can’t blame 
them for not wanting to buy in a store 
where there is a ‘take-it-or-leave-it’ at- 
mosphere. 

“Clerks do not have to talk sweet. 
platitudes in order to be courteous. 
Courtesy is genuine and forced at- 
tempts at pleasantry always fall flat- 
Some men, for instance, have the 
happy faculty of making an ordinary 
remark about the weather in a manner 
and tone of voice that absolutely 
proves their intention to be polite. 

“The clerk or proprietor who fails 
to learn the philosophy of a smile 
loses sales: that pleasantness would 
have won. 

“Friendship wins friendship. Once 
your store has achieved the ‘sunshine 
shop’ reputation you will find it the 
best advertisement of all. Friendly 
store spirit wins friendship for your 
store that no competitor can under- 
mine. 

“There is no place in the business 
world for a ‘grouch’ Keep smiling.” 





PRESENTATION TO SAMUEL 
ROBINSON 


Samuel Robinson, president of the 
Boston Floral Supply Company, had 
several reasons to be more than us- 
ually happy on Christmas Day. His 
company had had a remarkably suc- 
cessful season with a promise of con- 
tinued prosperity in the year to come. 
That fact made him feel good of 
course, but in addition Miss Dora 
Guesser, the floor lady, stepped for- 
ward and in behalf of the employees 
presented Mr, Robinson with a hand- 
some and expensive pair of cuff links 
and also a beautifully engraved knife 
bearing the inscription, “To our be- 
loved friend.” Miss Guesser made a 
brief speech, expressing the cordial 
feelings of the employees, to which 
Mr. Robinson replied feelingly, heart- 
ily thanking his people for their re- 
membrances. 





According to reports from Western 
Pennsylvania, the American Beauty 
crop is not so large as last year. The 
Pittsburg Cut Flower Co., says, how- 
ever, that the quality of Beauties this 
year is extra good. In the same sec- 
tion of the country growers of sweet 
peas have suffered no little loss from 
the continuous dark weather, which 
has caused the buds to drop off. This 
condition has also existed to some ex- 
tent in other parts of thé country. 
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F. 0. PIBROE CO. 


12 W. BROADWAW 
WEW YORK 


Mastica is elastic and tenacious, admits of 
expansion and contraction. Putty becomes 
hard and brittle. Broker glass more easily 
removed without breaking of other glass 
as occure with hard putty. Last longer 
than putty. Easy to apply. 





VIZARN 


BRAND 
ae), (ea NTRATED PULVERIZED 


MANURE 


Pulverized or Shredded 
Cattle Manure 
Pulverized 


Sheep Manure 
The Florists’ Standard of uniform 


freight 
THE PPULVERIZED MANURE CO. 
34 Union Stock Yard, Chicago 








Trademarks 
and Copyrights 


4 





Difficut and rejected cases spe- 
cially solicited. No misleading in- 
ducements ‘made to secure business. 
Over 30 years’ active practice. Ex- 


perienced personal, conscientious 
service. Write for terms. 
Address 


Patent Lawyers 


Box 9, National Union Building 
Washington, D. C. 











CLASSIFIED 


Advertisements in this Department, Ten Cents a Line, Net 


DIRECTORY 




















ANT EXTERMINATORS 
PERCO-BRAND ANT EXTERMINATOR 
Does Kill Them. Ask for Prices. 
PERFECTION CHEMICAL CO., INC. 
151 H Washington St., Flushing, N. Y. 








ARAUCARIAS 
Araucaria Excelsior—Very fine plants; 
6 inch, 4 and 5 vers, $4.00 and $5.00 each. 
Packing charged at cost. W. K. HARRIS, 
55th St. and Springfield Ave. W. Phila- 
delphia, Pa. 








ASPARAGUS PLUMOSUS 


Asparagus plumosus seedling: $1.00 per 
$6.00 per 1,000. ALFRED M. CAMP- 
BELL, Strafford, Pa. 





: BULBS 

C. KEUR & SONS. HILLEGOM, Holland. 

Bulbs of all descriptions. Write for prices. 
NEW YORK BRANCH, 32 Broadway. 


SPHAGNUM MOSS 
Live Sphagnum Moss, orchid peat and 
orchid baskets always on hand. LAGER 
& HURRELL, Summit, N. J. 





Vv 
Flowering and Foliage Vines, choice 
collection. Large Specimen, Pot and Tub 
grown for ingame effect: also Climbing 
Roses. J. TROY, Mount Hissarlik Nur- 
sery, New Rochelle ’N. Y. 





WEED EXTERMINATORS 
PERCO-BRAND POWDERED WEED 
EXTERMINATOR. 
Inexpensive. Efficient. 


PERFECTION CHEMICAL CO., INC. 
151 H Washington St., Fl ushing, i A 








WIRE WORK 


WILLIAM JB. HEILSCHER’S WIRE 
WORKS, 264 Randolph St., Detroit, Mich. 





CANNAS ~— 


For the best Up-to-Date Cannas, get new 
rice list. THE CONARD & JONES co., 
est Grove, Pa. 





CARNATION STAPLES 
Split carnations quickly, easily and 
cheaply mended. Me og 4s Carnation 
Staple, 1000 for 35c.; 3000 for $1.00 post- 
paid. I. L. PILLSBURY, Galesburg, Ill. 








HELP WANTED 
Two apprentices to learn 
carnation growing. Apply 
to WILLIAM SIM, Clifton- 
dale, Mass. 








FERNS 
Scottii gee. = Jr. —— fine) 6 in., 
25; 8 , $2.00; in., $3.00 each. 


Packing p< Bake y at cost. WM. K. HARRIS, 
55th St. and Springfield Ave., W. Phila- 
delphia, Pa. 











DAHLIAS 
Fragrant Peony Dahlia Mrs. Frederick 
Grinnell, $10.00 per clump. Cash with 
order. JOHN P. ROONEY, New Bedford, 
Mass. 





New Paeony Dahlia—John Wanamaker. 
Newest, Handsomest, Best. New color, new 
form and new habit of growth. Big stock 
of best cut-flower varieties. Send list of 
wants to PEACOCK DAHLIA FARMS, 
Berlin, N. J. 








WE ARE SPECIALISTS IN 


GREENHOUSE GLASS 


Free from Bubbles 
Uniform in Thickness 


PAINTS and PUTTY 


Greenhouse White  (Scm!-Paste) The 
Florists Prefer 


It will pay you to get our estimates. 


THE DWELLE-KAISER ©°. 


251 Elm Street BUFFALO, N. Y. 











GOLD FISH 
Gold fish, aquarium plants, snails, cas- 
tles, globes, aquarium, fish goods, pee, 
etc., wholesalee FRANKLIN BARR 
Breeder, 4815 D. St., Olney, Philadelphia’ 
Pa, Large breeding pairs for sale. Send 
for price list. 





INSECTICIDES 
PERCO-BRAND INSECTICIDES. 
A Standardized, Cae = sare 
Line. Ask for 
PERFECTION CHEMICAL C Co., INC. 
151 H Washington St., Flushing, N. Y. 











A Fitting for each re- 
quirement. Get ac- 
quainted with our 
method of Bracing, 
Shelving, Piping, ete. 
Each Fitting adds neat- 
ness to your house and 
reduces the labor cost 
of repair work in gen- 
eral to a very low fig- 
ure. Let us send you 
our catalog. 


ADVANCE CO. 
Richmond, Ind. 

















LABELS 
Wood labels a= nurserymen and florists. 


THB BENJAM CHASE CoO., Derry Vil- 
lage, N. H. 





ORCHIDS 
HASSALL & CO., Orchid Growers and 
Raisers, Southgate, London, Engiand. Catt- 
leyas an elio eyas our special 
One trial order solicited. . wi 





PEONTIES 
Peonies. The world’s greatest collection, 
1200 sorts. Send for list. C. BETSCH 
Canal Dover, O. 
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Horticultural Books 


Fer Sale by 
MORBTICULTURE PUBLISHING 0O. 


Chrysanthemum Manual. Elmer 
GMD deiidcducccccengecbiics 
= a Herring- 
WR; nddcdsligetnosessseséineciss ‘ 
Culture. 
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egetable Gardening. 
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Aristocrats ef the Garden. Wil- 
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Every Reader of ‘‘Horticulture’’ Needs 
DR. L. H. BAILEY’S BRAND NEW 


Standard Cyclopedia of Horticulture 


Six large quarte volumes. More than 3,600 pages. % full page exquisite color plates. 96 beautiful full page halftenes. More 





than 4,000 text engravings. 500 Cellaberaters. Appreximately 4,000 genera, 20,000 species and 40,000 plant names 
HE New Standard Cyclopedia of Horticulture has been freshly written in the light of the most recent research 


and experience. 


It is the fullest, the newest, the most authoritative of all works of its kind and constitutes 


the most conscientious attempt that has ever been made to compress the whole story of our horticultural 


thought, learning and achievement into one set of books. 


This is a device to enable 


Key to Identification of Plants one to find the name of a 


lant. The name thus found is ickly referred to under its 
viphabetical location, where full fcformation will will be found in 


regard to it. 

lant Kingaom This is one of the most im- 
Synopsis of P — features of the new 
edition. It conetibutes a general oan account of the classes, 
orders, and grou lants, —. 4 Dulet sketch or character- 
isatio of 25 0 pon Raw ilies comprising those that 
yle a ipractically alt the cultivated plants. These family de- 
sacri pttons give the botanical charpaters: the number of genera 
species and 





and d the RS of ‘the important genera; 
brief statements in to the useful plants; and m- 
matic illustrations. 
Dlustrations Tease ene me oun’ plates; 96 full page half- 
tones; and more than 4,000 engravings which 
serve as guides in the text. 
ee eee ee oe 
The Glossary are used ip the work and in similar works. 
a! 1 nn agua botanical and horticultural terms with brief defi- 
ons. 





Further Particulars Sent on Request 


HORTICULTURE, 78 Devonshire St 


*» MASS. 


It is both an Encyclopedia and a Manual. 
A Few of the Many Important New Features 


Translation and Pronunciation of Latin Names oe 
i yore me a list of between 2,000 and 3,000 Latin words used 

jes—names of plants giving the English equivalent or 
qransietion and the pronunciation. 


Class Articl Special effort nas been made to secure the 
es best cultural advices for the plants requiring 

peculiar or particular handling. Here are some of the titles 

= qo articles: Ants; Autumn Gardening ; ; Dis- 

Drainage; Floral Designs; — Gardening ; 

ond a Goldframes: I Insects; Landsca Gardenias; Lawn P 

ing; Orchards; Rock Gardening; 8 Subtropical rdening ; Tools . ; 

and Implements; Village Improvements; Window Boxes, ete. 


eral The final volume contains a complete sor" 4 
Gen Index index to the entire work, cages... ats 
the reader to locate volume and page of any eud- ; xs ot Kg 
ject he has in mind. 


The complete set of six volumes, bound in | a? . 
will be delivered ee. a 





you for only $3 down and $8 a month . 


>, 
for 11 months, until the full amount ae 
of $36 has been paid. Oaeh price pi ee 
pate 
Boe Ate 
aR Se 
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Principles and Practice of Pruning 


By M. G. KAINS 
Lecturer on Horticulture, Columbia University 


Few practices in the handling of plants, especially 
fruit bearing plants, attract so much interest as do those 
of pruning. The methods are so varied, the results so 
diverse, and the opinions of growers so apparently con- 
tradictory that this subject is always one of the most 
interesting, and the surest to hold attention and arouse 
discussion. 

Particularly during the last ten or fifteen years when 
the principles of plant physiology have been more and 
more satisfactorily applied to plant production and man- 
agement has interest settled in pruning. During the 
latter half of this time also more and more investi- 
gations and tests have been conducted by experiment 
stations and other workers to test out methods and 
principles in tbe interest of science and for the benefit 
of growers. The accumulation of such new knowledge 
has become very considerable especially in the last de- 
cade, but it is necessarily so scattered that very few 
growers have access to it, hence the demand for a book, 
which shall present the really important features of 
these investigations as well as set forth the fundamental 
principles based upon the laws of plant growth. 

This volume is lavishly illustrated mainly by actual 
photographs of specimens which show good and bad 
practices. The author has spared neither time nor ex- 
pense eat gathering his photographs, each one of which 
tells its story. 

After a few pages of introduction the author discusses 
Plant Physiology as related to pruning. A chapter 
takes up the Philosophy of Pruning, itself a very in- 
teresting subject. Then follows a classification and clear 
discussion of Buds, very fully illustrated from life. How 
Wounds Heal is an exceedingly interesting chapter, as 
are also those on Prevention and Repair of Mechanical 
Injuries, Pruning Nursery Stock, Young Trees, Mature 
Trees and Odd Methods of Pruning and Training, Re- 
juvenating Neglected Trees and Practical Tree Surgery. 


Profusely illustrated. 400 pages. 5%x8 inches. 
Cloth. Net, $2.00. 


HORTICULTURE PUBLISHING CO. 
78 Devonshire Street Boston, Mass. 








Plant Propagation, Greenhouse 
and Nursery Practice 


By M. G. KAINS 


We have had many inquiries from time to time 
for a reliable and up-to-date book on plant propa- 
gation, but were always at a loss to find any pub- 
lication that we could recommend. The subject 
has been dealt with in fragmentary manner only 
in books that have come to our notice. So it is 
well that this new work has been issued, espec- 
jally as it is both comprehensive and practical, 
and it should meet with a ready sale among 
plantsmen, nurserymen and gardeners, There are 
nineteen chapters covering in detail topics of ger- 
mination and longevity of seeds, propagating by 
buds, layering, cuttings, grafting, etc., fruit tree 
stocks, scions, etc., and there are eight pages uf 
condensed cultural instructions in tabulated form, 
covering annuals and pevsennials from seed, 
woody plants, evergreens, vines, bulbs and tubers, 
greenhouse and house plants, ferns, palms, water 
plants, orchids and cacti. The illustrations are 
numerous, comprising 213 figures and halftone 
plates. There are 322 pages well bound and on 
heavy paper, teeming with helpful information. 
It is a book which no cultivator can afford to do 
without. It is worth many times its price. Copies 
ean be supplied from the office of HORTICUL- 
TURE at publisher’s price, $2.00. 


HORTICULTURE PUBLISHING CO. 


78 Devonshire Street Boston, Mass. 


























